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Introduction. The development of creative industries is becoming a subject of research, which is
increasingly and in detail studied in many fields of science, including mainly Economics, Business, Public
Administration, Geography and urban planning. Efforts to systematically study creative industries are gaining
momentum around the world. It underlies this development.

The main reason is the increase in employment and added value in particular, production, in general, it
is assumed that it can be used as an effective tool for the enrichment of nations in the relevant sectors to
accelerate development.

In this context, various classifications of “creative industries” are inevitable. In addition, many factors also
play a role, such as the area of Work, Purpose, country and location of the person or institution that makes the
tariff or classification. Frequently used and common in literature

The adopted tariff was set by the UK Department of Culture, Media and Sports (DCMS). Industries
"are based on individual creativity, skill and talent; internally they have been described as industries with
potential, generating wealth and employment through the development and use of intellectual property
“Now the creative sectors are becoming popular.

Although it has become a field of research, the geographical clustering feature (geographic cluster) and
creative activities, which are currently observed as one of the main features of creative business lines, contribute
to regional development. His contribution; works discussed from the point of view of economic geography are
rarely found.

However, the main impression from the studies carried out is that creativity-oriented growth tends to be
concentrated in large-scale cities. Difficulties in obtaining the information needed and the relativity of the field
its shortcomings are the same for the whole world.

The study will include one of the methods that is often used when studying the geographical aggregation
of economic activity: spatial ratio-LQ analysis. In addition, the main statistic results and regression results are
discussed. It is necessary to pay attention to the regional dimensions of economic differentiation, despite the
fact that it internalizes the influence of space and location on economic indicators.

The ambiguity and complexity of the cluster concept to what extent should companies and Industries be
concentrated in order to be considered clusters? How to determine the level of density of bonds, what should
be considered on the spatial scale and density?
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This makes it even more difficult to identify and standardize the characteristics that enterprises within the
business must have, regardless of the level of economic contribution. However, the clusters are quite common.

In modern conditions, the creative sector of the development of the economy is becoming the most
important factor in growth and a source of attracting intellectual, creative personnel, as well as a space for filling
new meanings and ideas that compete in the global world. The study of the theoretical and methodological
foundations of the formation of a creative economy has become widespread over the past few decades and
continues to be widely popular as promising scientific developments in the field of searching for progressive
drivers of economic development.

Analysis of recent researches and publications. Thus, R. Florida described representatives of the creative
stratum of society as people who can create new knowledge, technology and make a significant contribution
to economic growth and changes in the appearance of the territorial space of the future [1]. K. Oakley and
J. According to Bard, the creative economy attracts and retains highly qualified personnel, becomes a source
of Innovative Development [2]. At the same time, S. Moreton emphasized in favor of the role of universities,
considering them as platforms of intellectual and creative saturation, directly involved in the dissemination in
practice of the structures of the ideas of the Creative Economy [3].

Undoubtedly, today creativity is becoming the driving force of economic growth and innovation in the
post-industrial economy, especially important for the strategic goals of the non-raw material economic
orientation of Russia. Thus, S. Novikova concludes that the creative economy is a modern progressive form
of socio — economic development based on the intellectual and creative dominance of Labor and capital [4].
The economy and society are now experiencing an active process of digital transformation, which greatly
transforms economic reality, complementing it with the potential of artificial intelligence, robotics, virtual
reality, highly developed competencies, technologies of creative thinking [5; 6].

We believe that in modern conditions, research aimed at creating and implementing stimulating conditions
and factors of production for the development of creative industries that give a powerful impetus to economic
progress is gaining particular relevance. Let us turn to the methodology for studying the main features of creative
industries in economics. In a number of scientific publications, creative industries are called "Cognition", which
acts as the main influential factor in the development of the knowledge economy. Undoubtedly, the increase in
knowledge is the main source of increasing human well-being. J. According to Mokyr, analyzing the history of
human creative activity, an increase in the volume of knowledge is the result of people's persistent desire for
invention and innovation, even in the absence of institutional incentives [7; 8]. Structural and price changes in
factor markets have changed incentives to gain new knowledge about the means of production.

The main material of the study. World crises, revolutions, epidemics, etc.it leads to systemic social
changes, redistribution of resources and gives impetus to the problems of socio-economic development and the
acquisition of new knowledge. So, D. North concludes that ideas are the main driving force behind the human
condition [9]. In this context, a special place is given to the search for new development impulses and driving
forces that can transform the traditional sphere of economic production in conditions of transformational
changes.

The mainrole in solving this problemis given to creative areas, which we interpret as a special sphere of human
activity that meets modern requirements of progressive development with the preservation of the priorities of
creating creative ideas, intellectual initiatives, innovative technologies. Creative (creative) industry — a sector
of the economy based on the development of ideas, intellectual human activity and technologies. In the book"
dialectics of the Enlightenment " M. Horkheimer, T. Adorno [10], having developed critical theory, was the
first to use the term "cultural industry "to refer to"art, painting, literature, cinema, etc.it was presented as a
whole industrial apparatus for the production of unified, standardized innovations in the fields." Their author's
analysis showed that creative industries arise with the development of Mass Communication and globalization.

Modern researchers supporting the ideas of the founders of the Fundamental theory "creative industries
are unique sectors of the economy created by Mass Communication and the spread of globalism and divided
into two types: cultural and intellectual” [11]. Thus, it can be concluded that the main characteristic of creative
industries is the presence of a source of individual creativity, skills and talents with the potential to create jobs
and well-being through the production and operation of intellectual property.

The initial list of creative industries, proposed by the UK Department of Culture, media and Sports
(DCMS, 1997), includes the following 13 sectors [12]: Advertising, Architecture, Art and antique market,
Decorative Arts and crafts, design, fashion, film and video production, multimedia and computer programs
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for interactive learning and leisure, music and recording, performing arts, television and radio, publishing and
literature, software. Continuing our research, we emphasize that the modern economy is built on the active use
of the results of intellectual activity, creative energy and human experience.

The effectiveness of a creative economy is based on the cooperation of creativity, entrepreneurship
and technological innovations. Creative industries are the basis of a creative economy that contributes to
inclusive development and is able to obtain a unique creative product from an intellectual and creative source.
At the same time, the synthesized creative product will have double value (both commercial and cultural).

Creative industries favor the creation of economic, social, cultural, innovative effects and include:

1. Economic impacts:

— GDP growth;

— the leading role of the developed sector of creative industries in the economy is associated with the
process of creating additional jobs and reducing the level of poverty;

— make a significant positive contribution to the benefit of people;
has significant export potential;

— stimulation of investment and business activity;

— promotes the development of digital platforms and ecosystems.

2. Social influences:

— development and improvement of the quality of human capital;

— maintenance of personal and Social Interest in the final result;

— successful social and network interaction;

— opportunities for creative self-realization of creative industries. Creative industries.

3. Cultural influences:

— Creation of objects of cultural heritage and values;

— successful intercultural interaction;

— continuity of the transfer of knowledge to subsequent generations;

— Popularization and promotion of creative products and regional branding.

4. Innovative effects:

— support for small businesses, startups, innovative active companies and entrepreneurial structures;

— stimulation of innovative activity.

Capitalization of intellectual, creative, cultural resources occurs through the development of creative
industries, the places of which are certain territories.

Urban agglomerations are becoming Centers for the development of skills and abilities in the field of
creativity, technology, intelligence, combining the production of cognitive, analytical, scientific, cultural
content. Thus, objective prerequisites for organizing media parks and creative groups are formed.
The development of the sector is closely related to urbanization and the phenomenon of "smart cities", which
attract highly qualified personnel from the field of Culture and high technologies.

Thus, within the framework of the implementation of the spatial development strategy of the Republic of
Azerbaijan, it is planned to adopt the concept of development of creative (creative) industries and mechanisms
for the implementation of state support for them in large and large urban agglomerations.

Creative industries will allow regions to strengthen production potential, tourism, small and medium-
sized businesses, increase the level of employment, especially among young people, women and people with
disabilities [13]. It should be noted that creative industries create value that makes a significant contribution to
the development of mankind.

So, for example, this is the use of creative potential and intellectual capital: the more strongly creative
industries develop in the region of the country, the more lively the territories.

Creative industries create products for different levels of markets that do not have spatial constraints and
barriers in the areas of production and consumption. The advantages of digitalization (artificial intelligence,
innovative technologies, virtual and augmented reality) stimulate the development of creative industries.
Creative industries have the characteristic of rapid response and response to changing socio-economic
situations, which quickly flow into new formats and interactions.

Conclusions. In conclusion, the article highlights the pace of development of the creative industry is much
higher than in traditional sectors of the economy, and even during the economic downturn, the volume of
the global creative sector increased by 14%. The global indicator of the increase in the share of creative
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industries in the structure of the economy shows a stable trend: in developed countries, their share in GDP is
from 5 to 9% [14].

The development of creative industries provides for the disclosure of the creative, intellectual, innovative
potential of national ecosystems, their adaptation in the context of deep and dynamic changes [17]. It can be
concluded that the driving force behind the development of various creative industries is new technologies
responsible for quick access to the means of creative production.

In modern society, not only a material thing can be a commodity, but also knowledge. Later on, knowledge
becomes a brand, is stylized and acquires its own characteristics, and territorial competitiveness, as a rule, is
determined by their originality and uniqueness.
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The article focuses on the need to develop creative industries of cities and regions as an impetus to increase
the economic potential of territories and expand the range of goods and services produced within territories and
translate the local identity of territories into the global world. It has been concluded that the main characteristic of
creative industries is the presence of a source of individual creativity, skills and talents with the potential to create
jobs and well-being through the production and operation of intellectual property. A number of positive effects
of the development of creative industries (economic, social, cultural, innovative) were highlighted, which makes
it possible to flexibly enter the new economic reality and contributes to the implementation of mechanisms for
creating the creative potential of cities and regions. Undoubtedly, today creativity is becoming the driving force
of economic growth and innovation in the post-industrial economy, especially important for the strategic goals of
the non-raw material economic orientation of Russia. Thus, S. Novikova concludes that the creative economy is
a modern progressive form of socio — economic development based on the intellectual and creative dominance of
Labor and capital.. The economy and society are now experiencing an active process of digital transformation, which
greatly transforms economic reality, complementing it with the potential of artificial intelligence, robotics, virtual
reality, highly developed competencies, technologies of creative thinking. We believe that in modern conditions,
research aimed at creating and implementing stimulating conditions and factors of production for the development
of creative industries that give a powerful impetus to economic progress is gaining particular relevance. Let us turn
to the methodology for studying the main features of creative industries in economics. In a number of scientific
publications, creative industries are called "Cognition", which acts as the main influential factor in the development
of the knowledge economy. Undoubtedly, the increase in knowledge is the main source of increasing human
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well-being. J. According to Mokyr, analyzing the history of human creative activity, an increase in the volume of
knowledge is the result of people's persistent desire for invention and innovation, even in the absence of institutional
incentives. Structural and price changes in factor markets have changed incentives to gain new knowledge about the
means of production.

Keywords: creative industries, intellect, creativity, innovation, regional economy, digital economy.
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AbacoBa AliTsiH Ackep, KaHAWIAT TEXHIYHUX HaykK, qoueHT. MamenoBa Ksamamna Mexai, noktop dinocodii 3
eKOHOMIKH, JI0LeHT. AJiekniepoBa Jlana A3i3, crapiumii Bukianad, AzepOailxkaHCbKUI YHIBEPCUTET apXiTeKTypH
ta OyniBHuOTBa. KpeaTuBHa iHgycTpisi MicT Ta perioHiB: 0CHOBHI pucH.

V crarTi aKIIeHTY€eThCs yBara Ha He0OXiIHOCTI PO3BUTKY KPEaTHBHHX 1HAYCTPil MIiCT 1 perioHiB K CTUMYJTY JUIst
301JIbIIEHHS €KOHOMIYHOTO MOTEHL[iaTy TepUTOPil 1 PO3MIMPEHHS ACOPTUMEHTY TOBapiB 1 MOCIYT, BUPOOICHUX Ha
TEPUTOPISX, & TAKOK TPAHCIALIT MiCIIEBOT 1IEeHTUYHOCT] TEPUTOPii B 0OanbHMUIA CBIT. Byno 3po6ieHo BUCHOBOK,
1110 OCHOBHOIO XapaKTEPHUCTUKOIO KPEeaTHBHUX 1HIYCTPil € HAsABHICTB JKepesa iHANBIAyanbHOI TBOPUOCTI, HABMYOK
1 TaJlaHTIB, IO BOJIOAIIOTH MOTEHLIAIOM JJIs CTBOPEHHs poOOUHX Miclb 1 oOpoOyTy 3a paXyHOK BUPOOHHMITBA Ta
eKCILTyaTallii IHTeNeKTyalbHO1 BlacHOCTi. byB BuIieHHH pSa TO3UTHBHUX €(DEKTIB PO3BUTKY KPEATUBHUX iHIYCTpil
(eKOHOMIYHUX, COL[iabHUX, KYIBTYPHUX, IHHOBALIHHUX ), IO J03BOJISIE THYYKO BIUCYBATHUCS B HOBY €KOHOMIUHY
PEANIBHICTD 1 CIIpHUsI€ BIPOBAHKEHHIO MEXaHI3MiB CTBOPEHHS TBOPUOTO MOTEHIIaly MICT i perioHiB. bezcymHiBHO,
CbOTOIHI KPEaTHBHICTb CTa€ PYIIIMHOI0 CHIIOI0 €KOHOMIYHOTO 3pOCTAaHHS Ta IHHOBALiil B MOCTIHAYCTpiasbHil
eKOHOMilli, O0COOJMBO Ba)KJIMBOIO JUISi JOCSTHEHHS CTPaTeriyHMX LiJied HECHPOBHUHHOI Opi€eHTALil eKOHOMIKH
Pocii. Takum ynnoM, C.HoBikoBa MpUXOAUTH 10 BUCHOBKY, L0 KpeaTHBHA €KOHOMiKa — 1€ Cy4acHa MPOrpecUBHA
¢opma comuianbHO-EKOHOMIYHOTO PO3BHUTKY, 3aCHOBaHA HA IHTEJEKTyaJbHOMY 1 TBOPYOMY JOMiHyBaHHI Hpami
1 xamitany. ExoHOMiKa 1 cycmineCTBO 3apa3 IepekuBalOTh akTHBHMI mporec uudpoBoi Tpancdopmarii, skuit
3Ha4YHO TpaHC(HOPMY€E EKOHOMIYHY pPeaibHICTh, JOTIOBHIOIOYH ii MOTEHI[IaJI0M IITYYHOTO 1HTEJIEKTY, POOOTOTEXHIKH,
BIpTyaJIbHOI peasIbHOCT1, BACOKOPO3BMHEHUMH KOMIIETCHIIISIMU, TEXHOJIOT1IMH TBOPYOTO MUCIICHHS. M1 BBaXkaeMo,
1110 B Cy4aCHUX YMOBaX 0COOIMBOT aKTyalIbHOCTI HA0YBatOTh O CIIPKEHHS, CTIPAMOBAaH1 Ha CTBOPEHHS 1 BIPOBaPKEHHS
CTHMYITIOIOYHX YMOB i QakropiB BUpOOHULTBA IS PO3BUTKY KpeaTHBHHX IHIOyCTpiid, O HAJAIOTh MOTYXHHUH
1Mnym>c CKOHOMI'{HOMy mporpecy. 3BepHEMOCS /10 METOJOJIOTii BUBYCHHSI OCHOBHUX 0006J‘[I/IBOCTCI/I KpeaTMBHIX
iHOyCTpii B eKoHOMILi. Y psi HayKoBUX MyOnmikauiii KpeaTuBHI IHL[yCTpll HA3UBAIOThCS "KOTHITUBHUMH'", SIKi
BHUCTYNAIOTh B SIKOCTI OCHOBHOTO BIIMBOBOTO YMHHHMKA B PO3BUTKY CKOHOMIKM 3HaHb. be3cyMHiBHO, 361J'[I>I_[I6HH$I
00csry 3HaHb € OCHOBHUM [DKEPEJIOM MiABUIIEHHS 100poOyTy momunu. k. 3a cnoBamu Mokipa, KUl aHamizye
iCTOPit0 TBOPYOI JisUIBHOCTI JIOMMHH, 301TbLICHHS 00CATY 3HAaHD € PE3YAbTaTOM HAIOJNETIMBOIO NParHeHHs JoaeH
110 BUHAXITHUIITBA Ta HHOBALI/, HABITH 32 BIICYTHOCTI IHCTUTYLIHHUX CTUMYIiB. CTPyKTYpHi Ta LIiHOBi 3MiHU Ha
puHKaX (akTopiB BUPOOHHUITBA 3MIHHIM CTUMYIH A0 OTPUMaHHSI HOBHX 3HAaHb TIPO 3aCO0M BUPOOHHLTBA.

KumouoBi ciioBa: kpeartuBHi iHIyCTpii, iHTETIEKT, KpeaTUBHICTh, iHHOBAIi, PerioHanbHa eKoHOMiKa, IU(poBa
CKOHOMiKa.
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