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Introduction. Agrarian market relations are a part of the system of market relations as a whole. Among
people, "market" was understood as a place (square, area), for trade but as the natural economy changed to
a commodity economy and the social division of labor expanded, the concept of "market" acquired a more
complex meaning in terms of economic content. The exchange of goods carried out through money has led to
market illusion. So, at first one type of commodity was exchanged for another type of commodity, and after the
advent of money, people exchanged through money. In this regard, the market should be understood as a set
of economic relations arising in the environment of exchange for the sale of goods. In the economic literature,
the market is usually explained as a set of production relations in which the labor results of consumers are
realized through money to producers. It is shown that the market performs the functions of delivering goods
to consumers, connecting producers and consumers, and stimulating production. The exchange process is a
decisive factor in the development of market relations. Exchange performs the function of production and
distribution on the one hand, and between the producer and the consumer on the other hand. In terms of the
first function mentioned above, exchange takes the form of commodity circulation. The second function is due
to the fact that the market is a boundless space where economic relations between people are realized in the
process of product movement. In the conditions of market relations, an opportunity for economic competition
arises, which prompts production to meet demand with minimum costs. These ultimately have a decisive effect
on the stimulation of production [1, p. 42].

The main material of the study. The concepts of "market" and "market relations" are not accepted
unambiguously by all economists of the world. As a result of our research, we have come to the conclusion that
the market is, first of all, an economic category specific to commodity production. Market is also a historical
category. The components of the market are demand, supply and price. These elements characterize the features
and forms of specific relations between production and consumption, reflect the economic relations between
the fields. The market develops and is formed in the conditions of commodity-money relations. However,
in connection with the transition of our country to the conditions of market relations, the development of
various forms of ownership, the formation of new production relations in rural areas, the expansion of the
scope of commodity-money relations, the need arose for widespread consumer value, price, money and
other economic categories to become a legal process. The world economic literature shows that the market
and the administrative emirate are incompatible. In these circumstances, central planning does not apply.
Market relations are formed on the basis of the principles of objective economic laws and categories. In such
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a case, the production is regulated by the market, the market is abundant with products, mutual economic
relations are formed between producers and consumers, the population as a whole is satisfied with the consumer
market, the owner of the market is not the producer, but the consumer. In general, it is very difficult to build an
economy without a deep understanding of the concepts of "market" and "market relations". There are following
types of market: regional market, domestic market. The domestic market differs from each other according
to the territorial characteristics. For example, local markets. This includes markets of a specific city, district,
village, town, etc. There are also markets for individual products and groups of products. World markets are
understood as a set of national markets of states that communicate with each other through international trade,
exchange of scientific and technical knowledge, services, etc. A regional market is understood as a market
created by a group of states connected to each other by special forms and conditions of economic exchange and
a deep division of labor. In market conditions, the price of products changes depending on supply and demand.
Market and market relations can be evaluated as a model of economic development of society [2, p. 51].

Depending on the formation of the mechanism of this economic model, there is a favorable ratio between
demand, supply and price in the consumer market. Demand means the volume of a product in natural and
value terms that the population will consume over a certain period. Supply means the volume of a product,
in terms of nature and value that can be supplied to the consumer market. The market is regulated by the
price of products depending on supply and demand. There is no alternative to entering the market. World
experience has proven the viability and efficiency of the market economy. In our society, the transition to a
market economy is required by human interests, and the goal of this transition is to create a socially oriented
economy, subordinate all production to the needs of the consumer, eliminate shortages and shameful queues,
ensure economic freedom for citizens at work, and open a wide field for diligence, creativity and initiative.
Thus, the transition of our country to a market economy was an objective necessity, and this follows from the
following patterns: First of all, in the conditions of administrative management, in certain periods there was
a certain increase in socio-economic development, although there were successes, as a result of a number of
objective and subjective factors, the country's economy was deformed, food shortages appeared everywhere.
The process of decreasing production volumes, increasing costs, violating the principles of purchase and
sale between enterprises, and deteriorating living conditions of the population in all fields of the national
economy has accelerated. Secondly, although a number of very important laws and regulations were adopted
to improve the economy in the former union space, no positive trends in increasing production were observed.
For example, about enterprises, about lease relations, about peasant farms, about the basics of land legislation,
about property relations, etc. Despite all this, the country not only ensured production growth and efficiency, but,
on the contrary, previous production volumes decreased, and the tendency of the economy to fall into a crisis state
became stronger. Therefore, the country's economy has weakened due to the lack of creation of an appropriate
economic mechanism for the implementation of very important decisions. Third. It is a fact that value, price,
commodity-money relations have always existed in our society. However, when using these economic categories,
their objective requirements were not properly taken into account. It should be noted that regardless of the form
of society, the market structurally consists of three main elements: demand, supply and price [3, p. 21].

Demand characterizes consumption, and supply characterizes production. However, since the administrative
requirements of the market in our country are not taken into account, its true nature is underestimated. It has
been completely forgotten that the market influences production, improves the structure of production, and
regulates it. Thus, the economy of our country was created not on the basis of market supply and demand,
but under conditions of forced planning. Fourth, pricing principles are almost not followed, reliable pricing
mechanism has not been formed. So far there is no country in the world that has built its economy according to
a pure “market economy” model. “Regulated market economy” means creating conditions for the development
of various forms of ownership, independent preparation of a production program taking into account the
state order, providing enterprises with freedom in pricing, income distribution and methods of use, and at
the same time providing guarantees from the state to prevent the deterioration of living conditions of low-
income categories of the population. Thus, from the above, it is clear that there are big differences between a
“market economy” and a “regulated market economy” in terms of political and economic content. However, as
many people think, the regulated market economy as an economic model cannot be a continuation of the old
administrative-emirate method, its repeated replacement. Since, in a regulated market economy, the exchange
of products between the village and the city is based on the principle of fair purchase and sale, real conditions
are created for the use of economic accounting, and mutual economic relations between enterprises are carried
out based on pre-agreed contractual terms. The specific functions of the household head are defined. The level
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of income of workers varies depending on the final product, not on the amount of work performed. All these,
ultimately, are real and objective factors in creating a reliable market economy. World experience confirms that
the transition from any specific system of the economy to the market system is not easy, but the transition of
the economy to the conditions of market relations is a necessary and possible way. The transfer of agriculture
to market relations has its own characteristics. This is primarily related to the soil-climate issues. However,
some types of agricultural products, including grapes, fruits, potatoes, vegetables, etc., are sold and consumed
without going through a processing process. Another specific feature of the transition of agriculture to market
relations is that processing of agricultural products are the raw material base for industrial enterprises. Vegetable
growing, fruit growing, viticulture, tobacco growing, tea growing, meat farming, dairy farming, etc. semi-
complexes have received significant development under republican conditions. Although some of the products
produced in these areas are consumed directly by the population, 30-35 percent of the remaining products are
sold to processing enterprises. Another distinctive feature is the development of many areas of agriculture.
The diversification of agriculture greatly facilitates the translation of this sector into market relations.
For example, cotton, cocoon, etc. The development of field allows the republic to enter not only regional
markets, but also markets at a number of levels, including global ones [4, p. 73].

The presence of favorable soil and climatic conditions for the further development of agriculture in the
Republic of Azerbaijan is one of the aspects that distinguishes the transfer of this sphere to market relations.
The existing favorable climatic zone in the country leads to an increase in the production of main types of
agricultural products and an increase in its efficiency. All this ultimately ensures the creation and development
of the agricultural market. It is clear from the research that the transfer of all areas of the economy, including
the agricultural sector, to market relations is an objectively legal process. The objective legality of the transition
to market relations comes primarily from property relations. Economic reforms are being carried out in our
country, state property is being privatized, and new property relations are emerging. Privatization of land and
property, transferring them to citizens, creating conditions for entrepreneurial activity are becoming the main
factor in the transition of the agricultural economy to market relations [5, p. 86].

The study shows that while our country is preparing for the transition to market relations, the United
States of America, Japan, and Western European countries are considering which market model of economic
development is beneficial or not, and are trying to choose the most favorable one. The “free market” model is
the American model. The dominant role of the state in economic management is the Japanese model. There
are four general aspects that characterize the economic development of developed market countries. The first
is that the national currencies of developed market countries are stable and can be exchanged with the national
currencies of other countries. The historical experience of such countries confirms that it is impossible to
create a useful market system if the national currency is not stable and is not exchangeable with the national
currencies of other countries. The second, general aspect is that land and real estate are privately owned.
In such countries, private property is considered the driving force of economic growth. However, all market
countries have both public and private ownership. For example, in Western European countries, railways are
owned by the state. In the United States, many energy and communications companies, and sometimes air
transport, are state-owned. Third, the existence of private commercial rights that respond to market demands
is considered a common feature of market economies. All developed countries have complex and strict laws
regarding cooperation, contracts, agreements, and trade and banking operations. In these countries, large
private enterprises are organized on a cooperative basis. Fourthly, one of the common features of market
countries is the presence of the right to foreign economic activity. Thus, in the market economy system, no
country is excluded from the world trading system [6, p. 77].

We believe that it is necessary to form socially oriented market relations in our country. “Free market”,
“regulated market” and “socially oriented market” development models have gone through historical processes
and have undoubtedly been effective for specific stages of development. However, we prefer socially oriented
market relations in the system of economic development models. Because in the conditions of socially oriented
market relations, the state takes into account the demand and supply of the market, undertakes a number
of functions of regulating the economy, which is ultimately considered profitable for both producers and
consumers. The formation and development of market relations in the agro-industrial complex system of the
country is highly dependent on the organization of state regulatory work. The functions of state regulation of
production in the agro-industrial complex system should include the following:

— in terms of stimulating the development of market relations, ensuring the completeness of the legislation
and organizing control over the correct compliance with the reguirements of the legislation;
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— valuation, taxation, financial-credit relations, insurance, etc. determination and formulation of economic
policy in the agrarian section, including issues;

— stabilization of agricultural production, protection of the income of commodity producers, rapid and
large-scale application of science and technology, and development of state structural policy;

— reconciliation of international economy and scientific-technical cooperation;

— regulation of social policy policy in the agrarian industrial complex, participation of the state in social
protection of the rural population, provision of pensions, development of residential areas, electrification,
telephone and road construction, provision of food products for low-income and disadvantaged population
groups, as well as in solving the problem of employment of the population;

— organization and determination of scientific research works, selection and breeding work, application of
scientific achievements in production;

— formation of food and agricultural raw materials resources for state needs;

— providing agricultural commodity producers with information about the markets for the production
and sale of agricultural products; use of natural resources and orqganization of contral over environmental
protection, quality of food products, sanitary rules, land structure, plant protection and veterinary work;

— management of state enterprises not subject to privatization;

— legal service and protection of agribusiness.

By following the mentioned principles, it is possible to form, develop and strengthen socially oriented
agrarian market relations in the country. However, the regulation of the agricultural market should be based on
international principles and legal basis [7, p. 38].

Conclusion. Our research shows that the formation of market relations in the agricultural sector requires,
first of all, a comprehensive solution to these issues. Among them: renewal of property relations, development
of diverse forms of economy, improvement of financial and credit relations, creation of a new management
system, improvement of the education and personnel training, formation of the organizational and economic
mechanism of agricultural science, social development of rural areas and villages, creation of an information
system, etc. It should be noted that fundamental qualitative changes are being observed in the country's
economy, the property of enterprises in the agro-industrial complex system is being nationalized, land is being
privatized and transferred into private ownership, and a multi-species and multiple farming system is being
formed. As a result of all this, more than 97% of agricultural products were produced in private collectives.
No state order was placed with producers for the supply of agricultural products, prices were liberalized,
sales channels were expanded, and comprehensive measures were launched to form socially oriented market
relations in the country.

Currently, the previous forms of farming operating in the country's agriculture are being transformed.
Citizens who receive land and property shares voluntarily choose economic forms, being the owners of the
products they produce, they themselves determine the sales markets, the new owners are completely free to
set prices for their products and independently determine prices depending on the supply and demand of the
store. All this can be considered as a manifestation of the formation of market relations in the agrarian section
of the country. At the state level, a number of measures have been comprehensively implemented to create
market relations through economic reforms in the country. In order to develop market relations, the experience
of foreign countries was studied, representatives of states operating in conditions of market relations were
invited to the republic, and the legal basis for the new statehood was created, primarily taking into account
local conditions and national traditions.
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Agricultural issues have always been and remain the focus of special attention of the world's agricultural scientists
and economists. This is not accidental. The development of the agricultural sector has played and continues to play
an important role in ensuring the standard of living of the population as a whole. The role and importance of the
agricultural sector is great and irreplaceable in ensuring employment of the rural population, solving demographic
problems, developing inter-sectorial production and economic relations, ensuring appropriate dynamism in the
development of the national economy, and most importantly, food security. According to them, regardless of the
economic development model of any state, the development of the agricultural sector is always in the focus of
attention of these states, and special attention is paid to the further development of this section. All over the world,
agricultural policy is considered a part of economic policy, and in order to implement this policy, appropriate
organizational and economic measures are taken at each specific stage of development. In our country, all areas of
the economy, including the agrarian sector, have been in a state of economic crisis severeal times at different stages
of their development. As the agrarian sector fell into a state of economic crisis, the reasons for its fall into this
situation were also investigated by agrarian economist scientists, managers and specialists, appropriate measures
were determined and implemented, and the field was brought out of a very difficult and complicated situation.
Economically comprehensive development of the country is characterized by a number of indicators, one of wich
is the parallel and sustainable development of all regions. The relevance of market relations in the agricultural
sector is related to changing demands and development in technology. In modern times, the market relations of the
agricultural sector are of great importance. Reasons such as the increase in demand for agricultural products and
the expansion of international trade opportunities, innovations in technology, safety of agricultural work, product
management, higher expectations of customers about quality, safety and modern standards make market relations in
the agricultural sector more relevant and important. The presented article is relevant, it is an issue that is constantly
under the attention of the state and society.

Key words: commodity-money relations, exchange, consumer market, pricing, agriculture, market.
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Jxaxan I'yaieBa, Buriamad. KOcu¢ binneroB, crapmmii Bukmamad, AsepOaiiKaHCHKHN YHIBEPCHUTET
apxXiTeKTypH Ta OyaiBHUITBA. TeopeTHYHi 0OCHOBH PUHKOBHUX BiTHOCHH B arPApHOMY CEKTOPi.

ArpapHa mpoOieMaTrka 3aBkIu Oyia 1 3aJUIIAETLCS B IICHTPI 0COONMBOI yBaru BUCHUX-arPapHUKIB CBITY.
BaxmmBy poinb y 3a0e3MedeHH] KUTTEBOTO PiBHS HACEICHHS B ITUIOMY BiirpaBaB i BiJirpae po3BUTOK arpapHOTO
moxiny. Benmka 1 He3amiHHA PoNIb 1 3HAUCHHS arpapHOTO BIJOMCTBA y 3a0€3MEUeHHI 3aiHATOCTI CLIBCHKOTO
HaCeJICHHS, BHUPINICHHI AeMorpadiuHux MpoOieM, PO3BUTKY MIKIady3eBHUX BHPOOHMUYO-CKOHOMIYHUX 3B’S3KiB,
3a0e3IeueHHI OB’ I3aHOTO 3 IIM AWHAMI3MY PO3BUTKY HAIllOHAIBHOI EKOHOMIKH, @ TAKOXK IPOIOBOIEIO] OC3TECKH.
Buxomsum 3 1p0T0, HE3aJEKHO Bil MOIEII EKOHOMIYHOTO PO3BUTKY OYIb-AKOi KpaiHW, PO3BHTOK arpapHOTO
CEKTOpa 3aBK/IM 3HAXOMUTHCS B IIEHTPI YBard IMX KpaiH, 1 MOJATBIIOMY PO3BUTKY ILOTO CEKTOPY MPUALISETHCS
ocobmmBa yBara. B ychoMy CBiTi arpapHa MONITHKA PO3TIAAAETHCS K YaCTHHA EKOHOMIYHOT MOTITHKH, Ha KOXKHOMY
KOHKPETHOMY €Talli PO3BUTKY 3MIHCHIOIOTHCS BIATIOBITHI OpraHi3aIiifHO-eKOHOMITHI 3aX0au. Y HaImii aepikasi BCi
cdepr eKOHOMIKH, B TOMY YHCH i arpapHHi, Ha Pi3HUX €Talax cBOTO PO3BUTKY HEOJHOPA30BO MepeOyBau B CTaHI
eKOHOMITHO1 Kpr3u. OCKUTBKH arpapHUi CEKTOP TIOTPAITUB y CTaH CKOHOMITHOI KPH3H, IPHYMHN HOTO TIOTPAIISTHHS
B IIf0 CUTYAIIIIO JOCIIIKYBAINCS TaKOK BICHIMHU-arpapHIKaMH, KePiIBHUKAMH Ta CIICIliallicCTaMH, BU3HAYAICH Ta
BITPOBAKYBAJINChH BINMOBIAHI 3aXOAW, TaTy3h BHBOIMIN 31 CKIaTHOTO CTAHOBHINA. EKOHOMIYHO KOMITJICKCHHN
PO3BHTOK KpaiHU XapaKTepH3YEThCs HU3KOIO TTOKA3HUKIB, OJHUM 13 SIKHX € MapayelbHUH CTaluil PO3BUTOK yCiX
perioHiB. AKTyalbHICTh PHHKOBHX BITHOCHH B arpapHOMY CEKTOpi IOB’SA3aHa 31 3MIHOIO BHMOT 1 PO3BUTKOM
TEXHOJIOTIH. Y CyJacHWH 4Yac PHHKOBI BITHOCHHH arpapHOTO CEKTOpa MAaloTh BEIHMKE 3HAYeHHS. Taki MpUYWHH,
SK 30UIBIICHHS TMOMUTY Ha CUIHCHKOTOCIIONAPCHKY TPOAYKINIO Ta PO3MHUPEHHS MOMIIMBOCTEH MIDKHAPOTHOI
TOPTIBIIi, IHHOBAIIii B TEXHOJIOTISX, O€3MeKa CIITbCHKOTOCTIONAPCHKHUX POOIT, YITPaBIiHHSI IPOAYKTaMH, OLTBIIT BUCOKI
OYiKYBaHHS CIIOKABAYiB MO0 SKOCTI, OE3MEKH Ta CyJaCHUX CTaHAAPTIB pOOJATH PUHKOBI BITHOCHHHU B arpapHOMY
CEKTOpi OLTBII aKTyaTbHUMH 1 BaXKITHBUMH.

Karw4oBi ciioBa: TOBapHO-TPOIIOBI BiTHOCHHM, OOMiH, CIOKHBYMN PHHOK, IIIHOYTBOPEHHS, CLIBCHKE
rOCHOIaPCTBO, PUHOK.
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