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Introduction. The post-war development of Ukraine involves the restoration of those sectors of the econ-
omy that, in the course of their own development, stimulate the growth of other sectors. Tourism is the most
effective in this regard, as the development, creation and sale of a tourism product requires the involvement
of about sixty types of economic activity. Moreover, the level of tourism development in a country is a certain
indicator of economic development and investment attractiveness. Tourism contributes to the country's inte-
gration into the international space. As of June 2022, the direct and total indirect losses of Ukraine's tourism
industry were estimated at 95.8 billion USD and 126.8 billion USD, respectively. The total need to restore the
industry at that time was estimated at 165.1 billion USD [1]. Experts estimate that in 2022, the state budget lost
about 30% of its tourism revenues: the number of foreign visits decreased by 50%, from 4 million in 2021 to
2 million in 2022 [2]. Inbound and domestic tourism fell by 80% and 50% respectively in 2022.

In fact, since the beginning of the Russia's invasion, Ukrainian tourism has been suspended in 13 out of 24 re-
gions of Ukraine. In such circumstances, the resumption of tourism in the country is a positive indicator and can
be seen as evidence of the country's significant competitive potential in this industry and the country as a whole.
Ukraine has managed to restore tourism after the events of 2014 (Russia's annexation of Crimea and occupation
of parts of Luhansk and Donetsk oblasts) and become a competitive destination in the international tourism mar-
ket. Thus, Ukraine is not represented in the TTCI report for 2015 (the TTCI index is an indicator of the tourism
competitiveness of countries in terms of parameters that ensure the sustainable development of the travel and
tourism sector). At the same time, the tourism competitiveness index of Ukraine in the subsequent reports of
2017 and 2019 had indicators of 3.5 and 3.7, respectively, which indicates a gradual recovery of tourism.

According to UNWTO statistics, in 2016, foreign arrivals to Ukraine increased by 7% compared to 2015 and
totalled 13.3 million tourists, which allowed Ukraine to enter the top 30 most attractive tourist destinations in
the world, ahead of countries such as the Czech Republic, Turkey, Greece, Portugal, Ireland and Switzerland
[2]. In 2019, inbound tourist arrivals decreased by 4.4% compared to 2018 and totalled 13.6 million tourists,
while the geography of arrivals expanded. The number of foreign tourists visiting Ukraine increased by 26.3%
in 2021 compared to the previous year. In particular, according to the British consulting company Ernst &
Young in Ulrain, the average occupancy rate of high-end hotels in Ukraine in 2021 increased by 20% com-
pared to 2020 and reached 40% [3]. In 2022, despite Russia's full-scale invasion of Ukraine, tourism continued
to operate. Thus, the amount of tourist tax for the first four months of the war exceeded the same figure for
2021 by 65% [4]. Thus, Ukraine was able to adapt pre-war tourism development strategies and ensure the
functioning of the industry in times of war.

The effectiveness of the tourism development strategy is confirmed by the recognition of Ukraine as an
equal partner at the international level. Thus, on June 1, 2023, Ukraine was unanimously elected as the Chair of
the European Commission of the United Nations World Tourism Organisation (UNWTO). At the 69th meeting
of the UNWTO European Commission, Ukraine presented a programme for the development of tourism in the
region for 2024-2025. As a result of the Russian-Ukrainian war, Europe is losing its competitive position in
the global tourism market due to the possible loss of three of the six major tourism markets [5].
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The war in Europe has forced tourists to look for holiday alternatives in other regions of the world. For exam-
ple, 49% of tourists from China do not consider the European region as a tourist destination due to the danger,
while visitors from Canada, Japan and the US have significantly reduced their presence. The unstable political
situation in the region has a negative impact on tourism development. The number of air traffic in Europe de-
creased by 23% over the week, and transatlantic flights by 13% [6]. In these circumstances, Europe has stepped
up funding for projects that promote the development of the tourism business in times of crisis. For example,
back in 2020, the European Union launched a 2.018 trillion EUR project that provides long-term financing in
2021-2027 under the Multiannual Financing Programme and the EU's Next Generation Programme [7].

In September 2022, 30 Euroclusters were launched to implement the EU Industrial Strategy, funded by the
42 million EUR Single Market Programme. This programme covers 23 countries, including 22 EU Member
States and all 14 industrial systems. Euroclusters are defined as interdisciplinary and trans-European strategic
initiatives of industry clusters and other business entities [7]. Clusters in tourism are also an effective tool for
promoting the economic development of the region by accumulating the resources of the participants in such
a formation.

Ukraine has demonstrated a high level of adaptation to the crisis. The ability to maintain and increase its
tourism potential in times of war demonstrates its high level of competitiveness. As the European region loses
its position in the international tourism market, it is advisable to form tourism clusters in which Ukraine is a
member. This approach will allow implementing flexible strategies for the development of European tourism
and will help restore competitive positions in the modern global tourism market.

Analysis of recent research and publications. The issue of tourism development in countries that have
experienced military conflicts and whose experience in restoring the tourism industry can be used by Ukraine
is the subject of many publications. In particular, David M. Currie, Marinko and Jasmina Loncar, analysing the
effects of the war on the development of the tourism industry in Croatia in 1991-1995, note that the tourism
industry suffered significant losses not only due to the conduct of hostilities in the country, but also due to the
loss of foreign markets [8].

Zeid A. Kassouha investigates the changes in the tourist heritage that occurred as a result of the military
conflict in Bosnia and Herzegovina in 1992-1995 [9]. The author identifies the tendency to form specific
types of tourism (dark tourism, war tourism) as a consequence of war. Shaul Krakower studies the recovery
of tourism in Israel after military conflicts. According to the results of the scientist's observations, there is a
sharp increase in the level of visits to the country after military conflicts, both for pilgrimage purposes and to
support the people of Israel [10]. The consequences of the 1975-1991 civil war in Lebanon were studied by
Said M. Ladki & Abdallah Dah [11]. The problem of tourism development in post-war Europe from 1945 to
1989 is considered by Janina Gosseye and Hilde Heinen [12].

Aristeidis Samitas, Dimitrios Asteriou et al. analysed statistical data (tourist arrivals) for the period
1977-2012 and determined that there is a negative causal relationship between terrorism and the number of
tourist arrivals to Greece [13].

The war in Ukraine is still ongoing, so Ukrainian scientists are analysing the consequences of the war for
the tourism industry in the face of uncertainty, considering potentially promising areas of tourism develop-
ment. For example, Andrii Motsa, Serhii Shevchuk, and Nataliia Sereda consider such promising areas of post-
war tourism development as educational, scientific, business, medical, military, and green tourism, focusing on
using the experience of other countries to overcome the crisis [14].

Evelina Sira, Iryna Holubets and Yurii Bezruchenkov see the development of Ukrainian tourism after the
war through close international cooperation [15]. A significant number of Ukrainian researchers consider the
restoration of tourism infrastructure after the war through Ukraine's European integration policy [16; 17].
Nataliia Pohuda and Olena Stryzhak focus on the negative impact of the Russian-Ukrainian war on global tour-
ism, which requires the participation of leading international travel companies in the restoration of tourism in
Ukraine [18]. According to experts, due to the war in Ukraine, the recovery of tourism in the world will be un-
even due to pent-up demand and changes in consumer needs as a result of the war [19]. Changes in consumer
needs in tourism lead to changes in the system of organising tourism services to create a competitive product.
International experience shows that clusters are one of the most effective forms of organising the development
and sale of tourism services.

A number of researchers believe that tourism clusters are an important component of the economic deve-
lopment of a region. For example, Tarik Yal¢inkaya and Tiilay Giizel believe that tourism clusters effectively
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contribute to the formation of a competitive tourism product [20]. Ukrainian scientists Vasyl Kifeyak and
Oleksandr Kifeyak propose to use a cluster approach to the development of tourist destinations, using the ex-
perience of Poland and Romania [21]. The formation of transnational event tourism clusters for Ukraine's entry
into international tourism markets is presented in [22], Oleksandra Kriven defines recreational and tourism
cluster formation as an effective tool for implementing state policy in the field of recreation [23], and clustering
as a direction of tourism development in the region [24]. At the same time, the problem of forming tourism
clusters in which Ukraine can participate in the current environment is not sufficiently covered.

Objectives of the article. Identify potential tourism clusters in the European region in which Ukraine can
participate under current conditions and develop proposals for further international tourism cooperation.

The main material of the study. The issue of tourism cluster formation has been discussed for a long time.
The modern concept of cluster formation is associated with the research of M. Porter [25], who defined clusters
as an effective formation for combining the resources of a certain territory. The digitalisation of the economy
has led to business transformation, which, in turn, has made it possible to form clusters that are united not only
on a territorial basis.

In addition to traditional cluster formations (local, national, regional, international), transnational, cross-bor-
der and global clusters are considered. The development of innovative technologies has led to a combined
principle of service delivery and contributed to the formation of a fundamentally new type of cluster: the
virtual-territorial tourism cluster (VTTC). A virtual-territorial tourism cluster is a cluster within which coop-
eration is carried out on the territories of different states using the resources of the territorial and virtual space
of service provision [23]. Thus, Ukraine can be a full-fledged member of such a cluster even in times of war.

The study was based on the data from the reports on the tourism competitiveness of countries for 12 years
(TTCI — Travel and Tourism Competitiveness Index — 2008-2019). In 2021, TTCI was transformed into the
Travel and Tourism Development Index (TTDI) [26; 27]. Given the change in the methodology for calculating
the index in 2021 and the exclusion of Ukraine from this report due to the Russia's military invasion, the data
from the latest report was not included in the analysis.

Tourism competitiveness reports are published every two years. Information from the reports is the basis
for making strategic decisions on tourism development at the global and regional levels. Assessing a country's
competitiveness in tourism can serve as an indicator for making investment decisions. The overall TTCI in-
dex consists of 4 sub-indices: Enabling Environment (includes 5 parameters), Science and Technology Policy
and Enabling Environment (includes 4 parameters), Infrastructure (includes 3 parameters), and Natural and
Cultural Resources (includes 2 parameters) [26; 27]. The TTCI indicators are an aggregate measure of the im-
plementation of the tourism development strategy in a particular country over a certain period. The study uses
TTCI scores for 20082019 for 38 countries in the European region (Table 1):

The cluster analysis method was used to group the countries of the European region. An effective method
for determining the distance between groups is the Ward method. The Ward method allows to obtain clusters of
approximately the same size, which have the shape of hyperspheres and correspond to the quality of clustering.
The results are presented in the form of clusters using the Statistica 10.0 software package (Figure 1).

Based on the results of the cluster analysis, 5 clusters were identified. The groups of countries formed in the
course of the cluster analysis are presented in Table 2:

The analysis shows that Ukraine may be in the same cluster as the following countries: Albania, Bosnia and
Herzegovina, Moldova and Serbia (cluster 5). Each of these countries has experience in implementing cluster
policies in the tourism sector. Within the framework of the National Tourism Development Strategy, there are
three clusters in Albania: the resort cluster "Coastal Albania", the cultural and historical cluster "Northern Al-
bania" and the natural cluster "Albanian Alps" [28; 29]. The "Coastal Albania" resort cluster is building new
hotels and resort facilities, as well as developing infrastructure for water sports and recreation. The Northern
Albania cluster is engaged in restoration work on historical and cultural sites and the development of tourism
infrastructure.

"The Albanian Alps Nature Cluster", focused on creating new routes for mountaineering, mountain tourism
and trekking. Bosnia and Herzegovina is a member of the Balkan Tourism Cluster [30]. Serbia and Moldova
are represented in the "South-Eastern European Tourism Cluster" [31], of which Ukraine is a member. Ukraine
is already integrated into European tourism clusters. At the same time, in the current conditions, it is advisable
to organise cooperation in the field of tourism through the formation of virtual-territorial tourism clusters with
the countries represented. This approach is appropriate for the following reasons:

ExoHomika i pezioH Ne 4 (91) — 2023 — HayioHanbHutl yHieepcumem im. IOpisi KoHdpamroka #10 81




Ceimoee 2ocnodapcmeo i MixkHapOOHi eKOHOMIi4YHi 8IOHOCUHU

Table 1
Countries of the European region
Country Legend Country Legend
1 2 1 2
Albania C1 Lithuania C 20
Austria C2 Luxembourg C 21
Belgium C3 Malta C 22
Bosnia and Herzegovina C 4 Moldova C 23
Bulgaria C>5 Montenegro C 24
Croatia C 6 the Netherlands C 25
Cyprus C7 Norway C 26
Czech Republic C38 Poland C 27
Denmark C9 Portugal C 28
Estonia C 10 Romania C 29
Finland C 11 Serbia C 30
France C 12 Slovakia C 31
Germany C 13 Slovenia C 32
Greece C 14 Spain C 33
Hungary C 15 Sweden C 34
Iceland C 16 Switzerland C 35
Ireland C 17 Turkey C 36
Italy C 18 Ukraine C 37
Latvia C 19 United Kingdom C 38

Source: compiled by the author

— Impossibility of full use of Ukraine's territorial resources during the war;

— the digitalisation of the economy has led to the emergence of hybrid tourism products (traditional plus
virtual tourism).

Ukraine is a powerful technology hub. Thus, Ukraine ranks first in terms of exports of IT services in the
European region [32]. Ukraine is represented in the Global Outsourcing 100 list, with more than 110 R&D
centres of leading international companies located in Ukraine. Even in the midst of war, the IT sector contin-
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Figure 1. Results of clustering the countries of the European region
Source: complied according to the TTCI 2007-20019 [30]
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Table 2
Groups of countries based on the results of cluster analysis
1 cluster 2 cluster 3 cluster 4 cluster 5 cluster
Belgium
Denmark
Croati Finland Bulgaria
oatia Greece . Latvia Albania
Cyprus Austria . . .
. Iceland Lithuania Bosnia and
Czech Republic France .
. Ireland Montenegro Herzegovina
Estonia Germany
Italy . Poland Moldova
Hungary L b Switzerland R . Serbi
Malta uxembourg United Kingdom omania eroia
. the Netherlands Slovenia Ukraine
Slovenia
Norway Turkey
Portugal
Sweden

Source: compiled by the author

ues to grow: in 2022, exports of IT services reached 7.34 billion USD, which is 400 million USD more than
in 2021. This is an increase of 400 million USD compared to 2021. In particular, about 55% of IT companies
were able to adapt to work in the war by switching to varying degrees of remote work; 26% moved mainly
within Ukraine; 19% moved entirely within Ukraine. Thus, Ukraine is a potentially attractive member of the
European tourism cluster. The formation of a virtual-territorial tourism cluster in Europe, of which Ukraine is
a member, will help restore the region's competitive position in the international tourism market.

Conclusions. The study showed that the nature of tourist demand changes as a result of war and a specific
tourist heritage is formed in the territory of hostilities. The experience of countries that have survived war shows
a tendency for a sharp increase in tourist demand after the end of the conflict. The purpose of such trips is to
support the country's residents and pilgrimage. The results of the observations showed a high competitive level
of Ukraine in the tourism industry, its ability to maintain and increase its tourism potential even in times of war.
Given the digitalisation of the economy, the high level of development of the Ukrainian IT sector and Ukraine's
integration into the European tourism space, it is a relevant player in the tourism market. Based on the results of
the clustering, a group of countries was identified that form clusters in the European region, including Ukraine.

Given the results obtained, it can be concluded that it is advisable to form virtual-territorial tourism clusters
in Europe, in which Ukraine can participate even in times of war. The advantages of this approach are the pos-
sibility of using the territorial and virtual resources of the cluster members, which will restore the competitive
position of the European region in the international tourism market.

REFERENCES:

1. Website of the State Agency for Tourism Development of Ukraine (2023). Available at: https://www.tourism.gov.ua/
news-and-announcements (accessed October 12, 2023).

2. UNWTO (2023) UNWTO Tourism Highlights 2017 Edition. Available at: https://www.e-unwto.org/doi/
pdf/10.18111/9789284419029 (accessed October 10, 2023).

3. Hotel market: ukraine kpi performance 2021 by month. Available at: https://www.hotelmatrix.report/hotelmatrix-
english/ (accessed October 10, 2023).

4. Website of the State Agency for Tourism Development of Ukraine (2023) Tourist tax in Ukraine increased by 65%
in the first four months of 2022. Available at: https://www.tourism.gov.ua/blog/turzbir-v-ukrayini-za-pershi-chotiri-mi-
syaci-2022-roku-zris-na-65 (accessed October 10, 2023).

5. Website of the State Agency for Tourism Development of Ukraine (2023) How did the war in Ukraine affect
European tourism? Available at: https://www.tourism.gov.ua/blog/yak-viyna-v-ukrayini-vplinula-na-ievropeyskiy-turizm
(accessed October 10, 2023).

6. DIP (2023) It became known, how the war in Ukraine has affected tourism in Germany and the United States:
disappointing forecasts announced. Available at: https://dip.org.ua/nimechchina/stalo-vidomo-yak-vijna-v-ukraini-vpli-
nuli-na-turizm-nimechchini-ta-ssha-ozvucheno-nevtishni-prognozi/ (accessed October 20, 2023).

7. Europe Cluster Collaboration Platform (2023) Tourism. Available at: https://clustercollaboration.eu/tags/tourism
(accessed October 5, 2023).

8. David M. Currie, Marinko Loncar (2004) The impact of War on Tourism: the case of Croatia. Available at:
https://www.researchgate.net/publication/228423759 (accessed October 5, 2023).

9. Zeid A. Kassouha (2019) Post-conflict tourist landscapes: between the heritage of conflict and the hybridi-
sation of tourism activity. Observations from Bosnia and Herzegovina. Via Tourism Review, no. 15. Available at:
https://journals.openedition.org/viatourism/3984 (accessed October 7, 2023).

ExoHomika i pezioH Ne 4 (91) — 2023 — HayioHanbHutl yHieepcumem im. IOpisi KoHdpamroka #10 83




Ceimoee 2ocnodapcmeo i MixkHapOOHi eKOHOMIi4YHi 8IOHOCUHU

10. Shaul Kracover (2013) Developing tourism alongside threats of wars and atrocities: The case of Israel.
Tourism and War. Edition: 1 Publisher: Routledge Editors: Richard Butler, Suntikul W. Pp. 132—142. Available at:
https://www.researchgate.net/publication/256296285 (accessed October 7, 2023).

11. Said M. Ladki & Abdallah Dah (2008) Challenges Facing Post-War Tourism Development. The Case of Lebanon.
Auvailable at: https://www.tandfonline.com/doi/abs/10.1300/J268v01n02 04 (accessed October 7, 2023).

12.Janina Gosseye & Hilde Heynen (2013) Architecture for leisure in post-war Europe, 1945-1989:
between experimentation, liberation and patronisation, The Journal of Architecture, no. 18(5), pp. 623-631.
DOI: 10.1080/13602365.2013.835334. Available at: http://surl.li/ncywo (accessed October 12, 2023).

13. 13.Samitas, Aristeidis and Asteriou, Dimitrios and Polyzos, Efstathios and Kenourgios, Dimitris, Terrorist Inci-
dents and Tourism Demand: Evidence from Greece (November 10, 2017). Tourism Management Perspectives, vol. 25,
pp. 23-28. Forthcoming. Available at: https://ssrn.com/abstract=3069019

14. Motsa Andrii, Shevchuk Serhii, and Sereda Nataliia (2022) Prospects for the Post-War Recovery of the Tourism
Sector in Ukraine. Economy and Society, vol. 41(2022). DOI: https://doi.org/10.32782/2524-0072/2022-41-31 (accessed
October 12, 2023).

15. Sira Evelina, Holubets Iryna, Bezruchenkov Yurii (2022) Post-war recovery of tourism in Ukraine. Economics
and Management of Enterprise, vol. 68 (2022), pp. 155-158. DOI: https://doi.org/10.32782/infrastruct68-27 (accessed
October 12, 2023).

16.Thor Zhurba, Thor Nestoryshen, Serhii Matiukh (2022) Implementation of the State Tourism Policy in
the Context of Regional Development. Khmelnytskyi National University Bulletin, vol. 4 (2022), pp. 56-61.
DOI: https://doi.org/10.31891/2307-5740-2022-308-4-9 (accessed October 14, 2023).

17.Roik O. R., Nedzvetska O. V. (2022) Ways of development of the Ukraine tourism sector in the wartime period. Kher-
son State University Scientific Bulletin, vol. 46 (2022), pp. 11-15. DOI: https://doi.org/10.32999/ksu2307-8030/2022-46-2
(accessed October 14, 2023).

18. Pohuda Nataliia, Stryzhak Olena (2023) Tourism 2022: Analysis and Development Prospects. Vernadskyi
TSNU Scientific Notes. Series: Economics and Management, vol. 34 (73) no. 1 (2023), pp. 23-32. DOI: https://doi.org/
10.32782/2523-4803/73-1-4 (accessed October 15, 2023).

19.19.Poguda N. V. (2023) The impact of the war in Ukraine on tourism: Recovery and Development. Tourism in
Ukraine: Challenges and Recovery. Proceedings of the International Tourism Forum, Vadym Hetman Kyiv National Eco-
nomic University, Kyiv, 21-22 March 2023. Kyiv: KNEU, 337 p., pp. 171-174. Available at: http://surl.li/jxqvo (accessed
October 15, 2023).

20. Yalginkaya T., Giizel T. (2019) A general overview of tourism clusters. Journal of Tourism Theory and Research,
no. 5(1), pp. 27-39.

21.Kifeyak Vasyl, Kifeyak Oleksandr (2021) Cluster approach to the formation of tourism destinations in Western
Ukrainian cross-border regions. Turyzm/Tourism, no. 31 (1), pp. 39—46. DOI: https://doi.org/10.18778/0867-5856.31.1.15
(accessed October 15, 2023).

22.Vovk K. M. (2021) Management of the development of event tourism in the region: Doctoral dissertation:
64.055.015 / KhNUE named after S. Kuznets. Kharkiv, 264 p.

23.Kriven O. V., Nazarkevitch Y. B. (2019) Recreation and tourism cluster as an effective tool of state policy imple-
mentation in the recreational sphere. Scientific Bulletin of UNFU, no. 29(4), pp. 57-61.

24. Parfinenko A., Bosenko K. (2018) Clustering as a direction of recreational and tourist development of the Podillya
region of Ukraine, Visnyk Kharkivskoho natsionalnoho universytetetu imeni V. N. Karazina, Series "International Rela-
tions. Ekonomika. Krainoznavstvo. Turyzm", no. 7, pp. 122—-129.

25. Porter M. E. (1998) Clusters and the new economics of competition. Harvard Business Review, no. 76(6), pp. 77-90.

26.The Travel & Tourism Competitiveness Report 2019. Available at: https://www3.weforum.org/docs/WEF _
TTCR_2019.pdf (accessed October 15, 2023).

27. Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future. Available at:
https://www.weforum.org/publications/travel-and-tourism-development-index-2021/ (accessed October 18, 2023).

28.28: Kleitia Zeqo, Jeroen Van der Zalm and Chiel Scholten (2020) Report on country intervention. Assessing
opportunities for cluster development in Albania. Available at: https://s3albania.org/wp-content/uploads/2023/06/Report-
Cluster-Albania.pdf (accessed October 18, 2023).

29.National Strategy for Sustainable Tourism Development 2019-2023. Available at: https://turizmi.gov.al/wp-
content/uploads/2019/12/National-Tourism-Strategy-2019-2023-EN.pdf (accessed October 18, 2023).

30. Research on Tourism in the Western Balcans. Available at: https://thebalkanforum.org/file/repository/Tourism_
FIN.pdf (accessed October 18, 2023).

31. Fostering Tourism Competitiveness in South East Europe. Available at: http://surl.li/mkybi (accessed October 18,
2023).

32. Ukraine ranks first in terms of exports of IT services. Available at: https://nginx.org/ (accessed October 19, 2023).

CITHCOK BUKOPHCTAHHUX JI’KEPEJI

33. Caiir Jlep>xaBHOTO areHTCTBA 3 PO3BHUTKY Typu3My B Ykpaini. 2023. URL: https://www.tourism.gov.ua/news-and-
announcements (gara 3BepHeHH: 12.10.2023).

34, UNWTO Tourism Highlights 2017 Edition. URL: https://www.e-unwto.org/doi/pdf/10.18111/9789284419029
(mara 3BepHenHs: 10.10.2023).

84 #10 Economics and Region Ne 4 (91) — 2023 — Yuri Kondratyuk National University




World economy and international economic relations

35. Hotel market: Ukraine kpi performance 2021 by month. URL: https://www.hotelmatrix.report/hotelmatrixenglish/
(mara 3BepHenHs: 10.10.2023).

36. CaiiT [lep:kaBHOTO areHTCTBA 3 PO3BUTKY Typu3My B YkpaiHi. Typ30ip B YkpaiHi 3a meprri dotupu micsii 2022
poky 3pic Ha 65%. 2023. URL: https://www.tourism.gov.ua/blog/turzbir-v-ukrayini-za-pershi-chotiri-misyaci-2022-roku-
zris-na-65 (mara 3sepuenHs: 10.10.2023).

37. Caiir [lep>kaBHOTO areHTCTBA 3 PO3BUTKY TypH3MY B YKpaiHi. Sk BiifHa B YKpaiHi BINTHHYA HA €BPONCHCHKHUN Ty-
pm3m? 2023. URL: https://www.tourism.gov.ua/blog/yak-viyna-v-ukrayini-vplinula-na-ievropeyskiy-turizm (mara 3Bep-
Hennst: 10.10.2023).

38. Crano Bigomo, sk BilfHa B YKpaiHi BrutuHynIa Ha Typu3Mm Himeuuwmnn ta CHIA: 03BydeHO HEBTIIIHI MPOTHO3H.
URL.: https://dip.org.ua/nimechchina/stalo-vidomo-yak-vijna-v-ukraini-vplinuli-na-turizm-nimechchini-ta-ssha-ozvucheno-
nevtishni-prognozi/ (mata 3sepaenns: 20.10.2023).

39. Europe Cluster Collaboration Platform. Tourism. 2023. URL: https://clustercollaboration.eu/tags/tourism (mata
3BepHeHHs: 20.10. 2023).

40.David M. Currie, Marinko Loncar. The impact of War on Tourism: the case of Croatia. 2004.
URL: https://www.researchgate.net/publication/228423759 (nara 3Beprenss: 05.10.2023).

41. Zeid A. Kassouha. Post-conflict tourist landscapes: between the heritage of conflict and the hybridisation of tourism
activity. Observations from Bosnia and Herzegovina. Via Tourism Review. 2019. Ne 15. URL: https://journals.openedition.org/
viatourism/3984 (mara 3Bepuenns: 20.10.2023).

42.Shaul Kracover. Developing tourism alongside threats of wars and atrocities: The case of Israel. In
book: Tourism and War. Edition: 1 Publisher: Routledge Editors: Richard Butler, Suntikul W. 2013. P. 132-142.
URL: https://www.researchgate.net/publication/256296285 (nara 3Beprenns: 07.10.2023).

43.Said M. Ladki & Abdallah Dah. Challenges Facing Post-War Tourism Development. The Case of Lebanon. 2008.
URL: https://www.tandfonline.com/doi/abs/10.1300/J268v01n02 04 (mara 3BepreHHs: 07.10.2023).

44. Janina Gosseye & Hilde Heynen. Architecture for leisure in post-war Europe, 1945-1989: between experimentation,
liberation and patronisationto The Journal of Architecture. 2013. Ne 18(5). P. 623—631. DOI: https://doi.org/10.1080/136
02365.2013.835334

45. Samitas, Aristeidis and Asteriou, Dimitrios and Polyzos, Efstathios and Kenourgios, Dimitris, Terrorist Incidents
and Tourism Demand: Evidence from Greece (November 10, 2017). Tourism Management Perspectives. Vol. 25. P. 23-28.
Forthcoming. URL: https://ssrn.com/abstract=3069019 (nara 3Bepuenns: 07.10.2023).

46. Moma A., llleBuyk C., Cepena H. IlepcriekTnBy MiCISIBOEHHOTO BiTHOBICHHS CepH Typu3My B YKpaiHi. ExoHo-
wmika i cycninecmso. Ne 41(2022). DOI: https://doi.org/10.32782/2524-0072/2022-41-31 (nara 3Beprennst: 07.10.2023).

47. Cipa E., I'ony6ers 1., bespyuenkos FO. IlicnsiBoeHHE BiHOBICHHS Typu3My B YKpaiHi. Exonomika ma ynpaeuinus
nionpuemcmeamu. Ne 68(2022). C. 155-158. DOI: https://doi.org/10.32782/infrastruct68-27 (nara 3Bepuenns: 07.10.2023).

48.Kyp6a 1., Hecrpumen I., Mariox C. Peamizamis aepaBHOI TypHUCTHYHOI MOJNITHKH B KOHTEKCTI perio-
HaJIBHOTO pO3BUTKY. Khmelnytskyi National University Bulletin. Ne 4 (2022). C. 56-61. DOI: https://doi.org/
10.31891/2307-5740-2022-308-4-9 (mata 3BepHeHHs: 14.10.2023).

49.Poixk O.P., Hemssempka O.B. Ilmsaxu po3BuTKy TypucTHuHOI cdepu VYkpaiHu y BOeHHMH mepion, Ha-
YKO8Ull BICHUK XepcoHcbkozo Oepacagnoeo yHisepcumemy. Cepis : Exonomiuni nayku. Ne 46 (2022). C. 11-15.
DOI: https://doi.org/10.32999/ksu2307-8030/2022-46-2 (nara 3BepHeHHs: 14.10.2023).

50.TToryna H.B., Crpmwxkax O.O. Typusm 2022: anamni3 Ta NEpCIEKTHBU PO3BUTKYS, Buewni zanucku THY iue-
ui B.I. Bepnaocvroco. Cepisn: Exonomika i ynpaeninus. Tom 34 (73) Ne 1 (2023). C. 23-32. DOI: https://doi.
org/10.32782/2523-4803/73-1-4 (nara 3Beprenns: 14.10.2023).

51.Toryna H.B. Brinu Biiinu B YkpaiHi Ha TypU3M: BiJHOBJICHHS Ta PO3BUTOK : Marepiaan MiKHapoIHOTO TypHC-
tuuHoro (opymy. KuiBcekuii HatlioHanbHUI ekoHOMIUHIH yHIBepcuTeT iMeHi Baauma 'erpmana. Kuis, 21-22 Bepesens
2023. Kuis : KHEY, 2023. 337 ¢. C. 171-174. URL:http://surl.li/jxqvo (nata 3BepHenHs: 14.10.2023).

52. Yalginkaya T., Glizel T. A general overview of tourism clusters. Journal of Tourism Theory and Research. 2019.
Ne 5(1). C. 27-39.

53. Kyfyak Vasyl, Kyfyak Olexander. Cluster approach to the formation of tourism destinations in Western Ukrainian
cross-border regions. Turyzm/Tourism.2021. Ne 31 (1). C. 39—46. DOLI: https://doi.org/10.18778/0867-5856.31.1.15 (nara
3BepHeHHs: 14.10.2023).

54.Bosk K.M. YnpaniHHs pO3BUTKOM IIOJI€BOTO TypH3My B PETIiOHI : aucepTallis Ha 3100yTTs CTYIEHs JOKTOpa
¢inocodii 3 Typusmy : 64.055.015. XHEY im. C. Kysneus, 2021. 264 ¢

55.Kryven O.V. & Nazarkevych [.B. PekpeariitHo-TypucTnyHi kiiactepH sik e(peKTUBHUN IHCTPYMEHT peatizaiii nep-
YKaBHOT MOJITUKY Y pekpeatiiiit chepi. Hayrosuii ¢icnux HITY Vrpainu. 2019. Ne 29(4). C. 57-61. DOLI: https://doi.org/
10.15421/40290412.

56. Parfinenko A., Bosenko K. Clustering as a direction of recreational and tourist development of the Podillya region
of Ukraine, Visnyk Kharkivskoho natsionalnoho universytetetu imeni V. N. Karazina, Series "International Relations.
Ekonomika. Krainoznavstvo. Turyzm". 2018. No. 7. P. 122—129.

57. Porter M.E. Clusters and the new economics of competition. Harvard Business Review. 1998. Ne 76(6). P. 77-90.

58. The Travel & Tourism Competitiveness Report 2019. URL: https://www3.weforum.org/docs/WEF_TTCR_2019.pdf
(mara 3BepHenHs: 15.10.2023).

59.Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future.
URL.: https://www.weforum.org/publications/travel-and-tourism-development-index-2021/ (nara 3Bepuenns: 18.10.2023).

ExoHomika i pezioH Ne 4 (91) — 2023 — HayioHanbHutl yHieepcumem im. IOpisi KoHdpamroka #10 85




Ceimoee 2ocnodapcmeo i MixkHapOOHi eKOHOMIi4YHi 8IOHOCUHU

60. Kleitia Zeqo, Jeroen Van der Zalm and Chiel Scholten. Report on country intervention. Assessing opportunities
for cluster development in Albania. 2020. URL.: https://s3albania.org/wp-content/uploads/2023/06/Report-Cluster-Albania.pdf
(mara 3Bepuennst: 18.10.2023).

61.National Strategy for Sustainable Tourism Development 2019-2023. URL: https://turizmi.gov.al/wp-content/
uploads/2019/12/National-Tourism-Strategy-2019-2023-EN.pdf (mara 3Beprenns: 18.10.2023).

62. Research on Tourism in the Western Balcans. URL: https://thebalkanforum.org/file/repository/Tourism_FIN.pdf
(mara 3BepHenHs: 18.10.2023).

63. Fostering Tourism Competitiveness in South East Europe. URL: http://surl.li/mkybi (nara 3Bepuenns: 18.10.2023).

64. Ukraine ranks first in terms of exports of IT services. URL: https://nginx.org/ (nara 3sepuenns: 18.10.2023).

UDC 338.48

JEL L83

Kateryna Vovk, Doctor of Philosophy in Tourism, Lecturer, Simon Kuznets Kharkiv National University of
Economics. European tourism clusters: directions for restoring the competitiveness of Ukrainian tourism.

The article examines the state of tourism development in Ukraine during the war. It considers the experience of
countries that survived the war. It is determined that the purpose of such trips is to support the country's residents and
pilgrimages. The consequences of the military conflict are a change in the tourist heritage and an increase in demand
for black and military tourism products. The clustering of the countries of the European region was carried out us-
ing the TTCI indicators for 2007-2019 in order to identify a potential cluster for Ukraine. The results of the cluster
analysis showed the existence of five tourism clusters. A potential European tourism cluster, of which Ukraine could
be a member, has been identified. The formation of European virtual-territorial tourism clusters is proposed. This ap-
proach will allow developing competitive tourist offers covering the maximum segment of consumers in the world.

Key words: competitive, tourist cluster of the virtual territory, tourism development.
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BoBk Karepmna MuxaiisniBHa, noktop ¢inocodii 3 Typusmy, BuKIamad, XapKiBCKHH HaIliOHATBHUN
exoHoMmiuHMH yHiBepcuTeT iMeHi Cemena Kysnens. €Bponeiicbki TYpHCTHYHI KJIacTepu: HLISIXH BilHOBJIEHHS
KOHKYPEHTO3/1aTHOCTi YKPaiHCHKOT0 TYpU3MY.

HocnimkeHo cTaH po3BUTKY TypH3My B YKpaiHi MiJ yac BiiHH. Bu3HadeHO 37aTHICTD YKPaiHCHKOTO TYypHU3MY
70 30epexeHHs] Ta HapOUIyBaHHS TyPHCTHYHOTO MOTEHIIAy B KPH30BHX yMOBax. Po3misHyTO JOCBiA KpaiH, 110
TIePENIIN BiiHY, BU3HAUEHO Pi3Ke 3pOCTaHHS TYPUCTHYHOTO MOMHTY /10 HUX Micis 3aKiHYeHHsS KoH(IIKTY. MeToto
TaKUX TOMOPOKEH € MiATpUMKA MEIIKAHIIIB KpaiHU Ta MajToMHHUNTBA. Jl0CBia KpaiH, M0 Mepekuiy BiifHy, TOKa3aB
3MiHy TYPHCTHYHOI CHIaIIMHU 1 3pOCTAHHS KIJTBKOCTI CIIOKMBAUiB, SIKi TOTPEOYIOTh MPOAYKTIB YOPHOTO Ta BOEH-
HOTO TypH3My. AKIIEHTOBAHO YBary Ha HETaTHBHOMY BIUIMBI POCIHCHKO-YKpaiHCHKOT BIHN Ha PO3BUTOK TYPU3MY B
KpaiHax €Bpomnenchkoro periony. 3’scoBaHoO, M0 €Bporia MOTEHIIIHHO MOKE BTPATUTH TPH 3 MIECTH TYPUCTHUHUX
PHHKIB 1 pi3Ke 3HIKEHHS MKHAPOIAHOTO TYPUCTUYHOTO MOMHKTY B PETioHi 3-3a BUCOKOTO piBHS HeOe3meku. Buznaye-
HO, 110 B €BPONEHCHKOMY PETiOHI MOCHITIOIOTHCS 3aXO0/IH CTUMYIIOBAHHS TYPUCTHYHOTO Oi3HECy Yepe3 yTBOPEHHS
KJTacTepiB. 30KpeMa, peai3oByeThCs CTpATeris MmoA0 GpopMyBaHHS €BPOMEHCHKUX TYPUCTHYHHX KIIACTEpiB, ydac-
HHUKOM SIKUX MOe OyTH KpaiHa 3 1HIIOro periony. [IpoekT cTuMyioBaHHS TypUCTHYHOTO Oi3HEeCy €Bporna moyana
BIpoBaKyBary e y 2020 pomi 3 MeTOr0 MakcuManbHOTO HiBemroBaHHS HachiakiB COVID-19. 3xiiicHeno knacte-
pu3aIio KpaiH €BpOTEHCHKOT0 perioHy. Pe3ynpraru KiacTepHOTO aHai3y MOKA3aJId HAsIBHICTH I’ ITH TYPUCTUIHUX
KJacTepiB. BuzHaueHo moTeHminanii €BponeiichbKuii TYPUCTHIHUN KIacTep YIaCHUKOM SKOTO MOke OyTH YkpaiHa.
3 METOI0 BiJHOBJIECHHS KOHKYPEHTHHX TO3HIIIH €Bpony Ha MIKHAPOTHOMY TYPUCTUYHOMY PHHKY 3alPOMOHOBAHO
(bopMyBaHHS BipTyaJbHO-TEPUTOPIATBHUX TYPUCTHYHUX KJIAcTepiB 3a ydacTio Ykpainu. DopMyBaHHS 3a3HAUYSHUX
KJIaCTepiB JI03BOJIMTh MAaKCUMAJIbHO BUKOPHCTOBYBATH BipTyalbHUHM MPOCTIp YKpaiHW Ta TEPUTOpialbHI pecypcu
€BporneiichkrX KpaiH HaBiTh B yMOBaxX BiifHM. HaromiomieHno yBary Ha IOIIIBHOCTI ()OPMYBaHHS TYPUCTHYHHX KI1ac-
TEpIB 3a BIPTyaIbHO-TEPUTOPIATBEHUM TIPHHITUIIOM 3-32 MPOIIECIB IU(POBI3aIlii eKOHOMIKH, 110 00YMOBITIOE TIOSIBY
TYPUCTHYHUX MTPOAYKTIB TiOpHIHOTO (hopMaTy (TpaAnuIiHHAHN TTI0C BipTyaldbHUH Typu3Mm). Takuii miaxia J03BONUT
PO3POOUTH KOHKYPEHTHI TYPUCTHYHI TIPOTIO3HUIII] 3 OXOIIICHHSIM MaKCUMAaJIbHOTO CETMEHTY CIIO’KHBAYIB Y CBITI.

KurouoBi c;10Ba: KOHKYPEHTOCIPOMOXKHICTb, BIpTYaJIbHO-TEPUTOPIaTbHIN TYPUCTUYHHUHN KIACTep, MiKHAPOTHE
CIiBPOOITHHUIITBO.
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