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Introduction. Internet commerce is wide-ranging and encompasses more and more new operations and
processes, and continues to grow every year. According to Statista, the e-commerce market in Ukraine showed
steady growth in recent years before the full-scale invasion. Thus, in 2021, the volume of the e-commerce
market in Ukraine amounted to $3,506.98 million, which is 28% more than in 2020. However, already in
2022, the volume dropped almost 12 times and amounted to only USD 295.85 million [1]. Among the largest
online stores in Ukraine are the following platforms: Rozetka, Epicentr K, Foxtrot, Allo, and Comfy. These
companies have a large customer base and offer a wide range of products, including electronics, household
appliances, household goods, cosmetics, clothing, and more.

The number of online stores has increased significantly over the past 5 years. The main reasons for this include:
growing demand for online shopping (more and more people are shopping online every year because it is conve-
nient, fast and often cheaper than in brick-and-mortar stores); technological advances (with the advent of new tech-
nologies such as fast Internet, mobile devices and wireless technologies, it has become easier to create and manage
online stores); and low costs of creating and maintaining an online store (compared to a brick-and-mortar store).

Thus, the topic of e-commerce is very relevant in the modern world, with a large segment of e-commerce
creating conditions for the continuation of old problems inherent in traditional retail and the emergence of new
challenges facing online retailers.

A review of recent research sources and publications. The inventor of e-commerce was the English
scientist Michael Aldrich, who invented the concept of an online store in 1979. E-commerce is a complex and
multifaceted industry encompassing various aspects such as e-commerce, marketing, technology, design, etc.
Therefore, scholars from different fields can study e-commerce from different perspectives. Some of the most
prominent foreign researchers in the field of e-commerce are: Kotler F. (research in the field of marketing, au-
thor of many books on marketing and e-commerce), Buller B. (research on innovation in the financial sector,
including e-commerce and cryptocurrencies), Baker D. (research on e-commerce, including e-commerce and
payment systems). The research also focuses on studying and analyzing opportunities and prospects for the
development of e-commerce.

Having analyzed the works of domestic scholars, it can be concluded that most of them take the aspects in-
troduced by foreign scholars as a basis. Among the most famous Ukrainian scientists in this field are Berezov-
ska L., Kyrychenko A. [2], Shevchuk O. [3], Sak T., Khovkhaliuk D. [4] (research in the field of Internet trade,
e-commerce and other aspects of business). The analysis of current trends and dynamics of e-commerce de-
velopment at Ukrainian enterprises is presented in the works of Glinenko L., Dainovsky Y. [5], Malovychko S.
[6], Malyuta I., Ogol A. [7]. The essence and importance of the advantages of e-commerce are studied in the
works of Shkryhun Y., Syniavska O. [4] and Koliadenko S. Given all these aspects, research on the state and
prospects of e-commerce development in Ukraine is relevant and timely.
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The purpose of the study is to consider theoretical and methodological issues in the field of e-commerce
development in Ukraine, to analyze the problems that businesses are currently facing and to develop ways
to solve them.

The main material of the study. E-commerce has become a driving force for consumption as new digital
users have discovered the world of online shopping and regular customers have become more likely to shop
online. The rapid development of online commerce in Ukraine began in 2016 after joining the Free Trade Area
with the EU. Currently, e-commerce in Ukraine is actively developing and becoming increasingly popular
among consumers. According to research, more than 60% of Ukrainians shop online, with the number of pur-
chases growing every year.

The most popular categories of goods that Ukrainians buy online include electronics, clothing and foot-
wear, cosmetics, food, books and other literature. The market of online supermarkets offering a wide range of
household goods, food and beverages, hygiene products, etc. is also actively developing in Ukraine.

Based on the Deloitte survey in Ukraine for 2021-2022, there is a tendency for online commerce to pre-
vail over offline. 9% of respondents said they had started buying less online, while 22% said they had started
buying more. The pandemic certainly contributed to this, as people tried to visit less and less crowded places:
shops and shopping centers [11].

According to a study conducted by Soul Partners and Baker Tilly Ukraine, the e-commerce market reached
$6 billion in 2023, which is 10.1% of the retail trade in our country. It is predicted that in 2024, the e-commerce
market volume and share should increase to $6.7 billion and 10.6%, respectively (Figure 1) [12]. At the same
time, while Ukrainian e-commerce grew by 42% during the pandemic, it fell sharply after the war began: it
took four months for sales to recover somewhat, but businesses had to rebuild everything: the sales funnel,
communication with customers, and new models of interaction.
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Figure 1. Dynamics the size of the e-commerce market and its share in retail trade
Source: [12]

According to Admitad's research, in 2022, there will be a significant increase in the average amount of on-
line purchases. The average check in the e-commerce segment in Ukraine grew almost by a factor of two and
amounted to $33. Ukraine currently ranks fourth in the top 10 European countries regarding of average check
size. In 2021, the average income of Ukrainian online sellers is $3,790 per month, which is 6% more than a
year ago. Statista predicts that in 2023 we will almost reach the level of 2020, and in 2024 we will reach the
level of 2021. Then the subsequent increase in user spending and, as a consequence, the growth of business
revenues is predicted [1].

Also, according to Ecommercedb research from 2020, Ukraine ranks 66th in the world ranking in terms of
market size with a profit of $838 million [13].

82 # 11 Economics and Region Ne 2 (89) — 2023 — Yuri Kondratyuk National University




Economy and enterprise management

Today, there are many domestic and foreign online stores in Ukraine, which allows consumers to have a
wide choice and find the best price for the right product. However, as in any other country, there are issues
related to the quality of service, delivery, return of goods, and other nuances. Overall, we can say that e-com-
merce in Ukraine is quite developed and has good potential for further growth.

Like any other sector of the economy, e-commerce has its problematic aspects. The main problems associ-
ated with online commerce can be highlighted using the example of online shopping in Figure 2.
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Figure 2. Problematic aspects of domestic e-commerce

Let us consider the above problems in more detail.

1. The problem of transportation. This problem can be one of the decisive factors for a customer to choose
an offline purchase. This situation is predominantly in cities with a population of millions, where there are
constant traffic jams, due to the large number of vehicles, which will delay the delivery of goods, so it will be
more time-efficient to come to the store and buy the right thing.

In small remote villages and towns, there is also a problem with the delivery of goods. It often happens that
the cost of delivery is higher than the cost of the product itself.

Consequently, a large number of Internet users cannot use the services to the fullest simply because of their
place of residence.

2. The problem of price. When buying goods online, a buyer sometimes does not have access to complete
information about what the price of a particular product consists of. For example, the price of a product may
include the cost of accessories to the selected product. In some cases, the declared low price for a product is
valid only if you purchase another product in the package, sometimes unnecessary or very expensive.

There may be cases when, when placing an order, an employee of an online store informs you that the low
price is for an incomplete set, and that you must purchase additional accessories for an additional fee to use
the product fully.

3. Possibility of online scams. The process of buying and selling on the Internet is mostly uncontrolled,
which creates a favorable basis for fraudsters and unscrupulous sellers. For this reason, people may refuse to
buy online [14].

4. Lack of goods in stock. When placing an order, the offered product is not in stock. This can happen if the
product is really out of stock and the information on the store's website has not yet been updated.

Usually, the buyer is offered to wait until the product becomes available or to find a replacement for the
selected product. Thus, a time-saving customer cannot wait and makes a choice in favor of another website or
buys a similar product in the nearest store.

5. The problem of trust. This is an acute problem for domestic e-commerce. Software for e-commerce and
banking operations may have accidental or intentional errors. A person has to trust his or her money to this
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program. Psychologically, this is not so easy. For this reason, the verification and certification of such programs
is in the forefront.

6. The problem of security. The Internet with its TCP/IP transport cannot be considered safe. For this rea-
son, the developments of recent years have been focused on solving this problem [15].

7. Problem with the exchange of goods. An online store, like any other store, is obliged to respect con-
sumer rights. The buyer has the right to unpack the goods in the presence of the courier, make sure that
there is no external damage and check for a properly executed warranty card. If damage or incomplete com-
pleteness is found, the buyer has the right to reject the goods at the time of delivery. These and many other
circumstances hinder the development of e-commerce, but online commerce is based on a certain level of
trust, risk, and reliability [15].

Our country is characterized by the principle of prepayment, as the seller reasonably believes that the
probability of customer dishonesty is quite high. All this creates great inconvenience for honest buyers and
limits sales.

Today, e-commerce is developing steadily and has a chance to outpace offline sales in the future. Modern
trends are aimed at creating conditions that will close the user's questions and doubts about purchasing goods
in an online store and attract the hottest visitors. To do this, it is necessary to constantly improve e-commerce
web resources, optimize content, work out the interface and conversion elements, focusing on new develop-
ments in the industry and the development of advanced technologies on the Internet [16].

Let us now consider the advantages, disadvantages, weaknesses and strengths and offer some recommenda-
tions for improving Internet business in Ukraine based on the experience of other countries where this industry
is developing rapidly. In order to group all the analyzed data and for clarity, we have compiled a SWOT anal-
ysis of the Internet business (Table 1).

The main drivers of the e-commerce market remain unchanged: secure purchases, cheap or free delivery,
and a high level of service.

The main problems in our country due to which the Internet business is developing slowly are: not very
high solvency and standard of living, low development of the legislative framework, insufficient level of com-
puter literacy, introduction of innovative payment methods at the level of only 66%, and the most important
problem that is very difficult to overcome is the Ukrainian mentality [17].

Table 1
SWOT-analysis of Internet business
Environment of Strengths Weaknesses
influence Opportunities Threats
1. Increase in the number of Internet users; 1. Increased competition and reduced profits
2. Growing popularity of e-commerce; due to lower prices for goods and services;
3. Opportunity to develop additional services, |2. Risk of website malfunctions, hacker
such as customer loyalty, data analysis, etc; attacks and other technical problems;
External environment | 4. Expansion of high-speed Internet networks, |3. Legislative restrictions and regulation of
which facilitates customers' access to online online activities.
trading; 4. Most of the operations take place on the
5. Digital transformation of trading activities. | domestic market
Advantages Disadvantages
1. Low costs for storage of goods, their 1. Limitations in customer relations due to the
transportation and sales; lack of the ability to provide face-to-face service;
2. Larger market coverage and accessibility to |2. Dependence on technical infrastructure,
customers around the world; which may affect the availability and speed of
Internal environment | 3. Reduced bureaucratic procedures and other |the website;
operating costs. 3. Increased risk of technology misuse by
criminal elements;
4. The procedure of payments;
5. The procedure for the transfer of goods.

There are also issues of building and using a high-quality management system, certain elements of the ac-
counting system, documentation and taxation of online stores. The ability to use different forms of payment,
as well as options for receiving goods by the buyer, accounting for the sale of goods via the Internet will
have its own specifics and a certain algorithm for using the relevant accounting accounts. The main objects
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of accounting include: the costs of creating and operating an online store and accounting for settlements with
customers. Business entities that sell online can choose either the simplified taxation, accounting and reporting
system or the general system. Comparative statistics show that Ukraine has significant problems in accounting
for e-commerce compared to other countries. According to a study, 30% of Ukrainian companies are able to
properly keep records of e-commerce, while in developed countries this figure reaches 70-80% [18].

Having considered the advantages and disadvantages of e-commerce in our country, the author offers a
number of recommendations to increase the level of distribution of this type of trade:

1. The spread of the Internet network to remote corners of our country, in principle, the Internet penetration
in Ukraine is not at a low enough level of 66%, but there is room for growth, because in other European coun-
tries such as: Sweden, Switzerland, and Denmark, the figures reach up to 99.7%.

2. Investing in the development of the Ukrainian population in the field of computer literacy, many people,
especially in the older age group, are not familiar with computer technology, so it is necessary to educate the
population and show them the opportunities that await them after the introduction of innovative technologies
in their lives.

3. By improving and equipping the economy, in the current conditions it will be difficult, but with the
growth of the country's economy, trade will also grow.

4. By improving the legislative framework, it is necessary to develop new regulations and laws at the level
of world leaders in Internet commerce, to learn from the experience of foreign colleagues.

5. Create departments that will regulate Internet business as a separate type of trade, and improve the com-
puter and technological base of the authorities that will deal with it. In order to manage this industry more
effectively and devote all attention to this type of trade.

6. Increase liability for unscrupulous sellers to protect consumer rights. Introduce a number of innovations
in which the seller will not be able to carry out trading activities and will not be able to launch its platform until
it officially acquires the status of an online trader who will be responsible for its activities and will be punished
in case of failure, then consumers will feel protected and will not be afraid of shopping online.

7. Provision and control of service, this also needs to be monitored and, in case of failure to fulfill such
needs, held accountable. It is necessary to regulate and prescribe all services and how they can be provided by
trade entities.

8. Support the development of logistics companies for faster and better delivery [19].

To summarize, it should be noted that by spreading the Internet to all corners of Ukraine, investing in the
development of the Ukrainian population, improving the economy and the legislative framework, ensuring
control over the quality of service, and meeting all the needs of society, Ukrainian citizens will choose e-com-
merce and enjoy its benefits to the fullest. As a result, e-business will develop and grow, benefiting both con-
sumers and sellers.

Conclusions. E-commerce in Ukraine is developing steadily and is in line with the economic situation in
the country, and has a really good potential for growth. However, there are a large number of obstacles that
can hinder positive changes in the process of e-commerce's establishment in the market. The main areas of
stimulating the development of e-commerce include harmonization of legal norms, ensuring legal protection
of e-commerce entities, removing barriers to the development of international e-business, and building the
infrastructure of the e-commerce market. Internet commerce as a promising e-commerce industry has greatly
affected all spheres of human life, and has begun to contribute to the development of the economy in some
countries, without which it is difficult to imagine our lives. It has taken root deep in the bowels of the economy
and is gradually replacing the usual concept of trade. But not everything is as simple as it seems, there are
many factors that hinder this industry in our country, such as: low development of the legislative framework,
insufficient level of computer literacy, introduction of innovative payment methods at the level of only 66%,
and not very high solvency and standard of living.
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Olena Kravchenko, PhD in Economics, Associate Professor, Senior Lecturer at the Department of Accounting
and Taxation. Yana Gerbut, Bachelor's Degree Student, Sumy State University. Internet commerce: problems
and prospects for development in Ukraine.

The steady and rather rapid development of e-commerce over the past decade has become one of the most visible
changes in society. Today, there are many domestic and foreign online stores in Ukraine, which allows consumers
to have a wide choice and find the best price for the right product. Today, e-commerce in Ukraine is quite developed
and has a good potential for further growth, solving many problems that were inherent in retail trade, but creating
new ones that require attention. The article presents and analyzes the main indicators characterizing the current
state of the e-commerce market and draws conclusions. The main problems of domestic e-commerce are identified
and characterized. The main problems in our country that slow down the development of Internet business are: not
very high paying capacity and living standards, low development of the legislative framework, insufficient level of
computer literacy, introduction of innovative payment methods, etc. There are also problems in building and using
a high-quality management system, certain elements of the accounting system, documentation and taxation of on-
line stores. The article considers advantages, disadvantages, weaknesses and strengths using the SWOT analysis
of Internet business and offers some recommendations for its improvement. Having considered the advantages and
disadvantages of e-commerce in our country, the article offers a number of recommendations that will help to in-
crease the level of e-commerce in Ukraine. The main directions of stimulating the development of e-commerce can
be considered the harmonization of legal norms, ensuring legal protection of e-commerce entities, removing barriers
to the development of international e-business, and building the infrastructure of the e-commerce market. The article
will be useful for specialists in the field of Internet marketing, entrepreneurs, economists and scientists engaged in
market demand research, teachers and students of higher education institutions.

Key words: Internet commerce, e-commerce, e-trade, problems, goods.
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Kpagpuenko Osiena BoronumupiBHua, KaHIHIAT EKOHOMIYHIX HayK, IOTICHT, JOIEHT Kadeapu OyXraaTepchKoro
o0miky Ta omomarkyBaHHS. IepOoyr flna OuexcanapiBua, 3m00yBad BHIIOi OCBITH 0aKaTaBPCHKOTO piBHS,
CyMchkHii epkaBHUM yHIBEpCHUTET. IHTepHET-TOPriBJsi: MPo6JeMHU Ta MepcneKTUBU PO3BUTKY B YKpaiHi.

[IporpecuBHmit Ta TOBOJI CTPIMKHN PO3BUTOK €IEKTPOHHOI TOPTIBI 32 OCTAHHE NECATUITTS CTaB ONHIEIO 3
HAKOUIBIIT TOMITHHX 3MiH Yy CyCHiIbCTBI. ChOromHi B YKpaiHi Ji€ 6araro BITYM3HAHUX Ta IHO3EMHHX iHTEpPHET-Mara-
3WHIB, 10 TO3BOJISE CTIOKMBAaYaM MaTH MTUPOKUH BHOIp Ta 3HANTH ONTHUMAIBHY [iHY HA OTpiOHM ToBap. ChoromHI
€JIEKTPOHHA KOMEpIIis B YKpaiHi € JOCUTh PO3BUHEHOIO 1 Ma€ XOPOIINH IMOTEHIIIAN IS TTOAIBIIOT0 3pOCTaHHS,
BHpiITyIoun 6arato mpoOem, SKi Oyin IpUTaMaHHi po3apiOHIN TOPTiBIi, aje HATOMICTh CTBOPIOE HOBI, SIKi TIOTPE-
OyIoTh yBaru. Y CTarTi HaBEIECHO Ta IMPOaHaIi30BaHO OCHOBHI MOKA3HHUKH, IO XapaKTePH3YIOTh TOTOYHH CTaH PHH-
Ky €JIeKTPOHHOT KOoMepIlii, 3po0ieHi BUCHOBKH. Bru3HageHo Ta 0XapakTepH30BaHO OCHOBHI MPOOIEMH BITIH3HIHOT
iHTepHeT-TOpriBiai. OCHOBHUMH TIpoOJIeMaMH B HAmIii KpaiHi, SKi TaJbMyIOTh PO3BHTOK iHTEpHET-Oi3HECY, €:
HE J[y’)Ke BHCOKA ILIATOCIIPOMOXKHICTh Ta PiBEHb KUTTS HACENEHHs, HU3bKUH PO3BUTOK 3aKOHOAABYOI 0as3u, Hemlo-
CTaTHIN pPiBeHb KOMIT'IOTEPHOT TPAMOTHOCTI, BIPOBAHKEHHS IHHOBAIIMHIX METOIB OIUIATH TOIIO. ICHYIOTH TaKOXK
npobieMu y MoOYIOBI Ta BUKOPUCTAHHI SKICHOI CHCTEMH YIIPABIIHHSI, OKPEMUX €JIEMEHTIB CHCTEMH OyXraiTep-
CBKOTO 00Ky, TOKYMEHTAIlil Ta OMOJAaTKYBaHHS 1HTEpHET-MarasuHiB. Po3MIITHyTO mepeBary, HEMOMIKH, cIa0dKi Ta
cwibHI cTopoHHu uepe3 SWOT-anami3 iHTepHET-0i3HECY Ta 3aIPOMOHOBAHO JIEsKI peKOMEHAAIlii moxo Horo BIO-
ckoHajeHHs. Tak, OyJo 3amponoHOBaHO HU3KY PEKOMEHIAIIH, IO JO3BOJIATE IiIBUIIUTH PIBEHD PO3MOBCIOMKCHHS
iHTEepHET-TOPTiBIi B YKpaiHi. OCHOBHUMH HaIpsIMaMH CTUMYJIIOBAHHS PO3BUTKY €JIEKTPOHHOT KOMEPIIii MOYKHA BBa-
JKaTH TapMOHI3aIlif0 MTPaBOBUX HOPM, 3a0€3MEUSHHS MPABOBOTO 3aXUCTy CyO0'€KTIB €NIEKTPOHHOI KOMEPIIii, yCyHEeH-
Hs1 Oap'epiB I PO3BUTKY MDKHAPOTHOTO €JIEKTPOHHOTO Oi3HECY, p0o30yI0BY iHPPACTPYKTYpH PUHKY EIEKTPOHHOT
komeprrii. CtarTs Oyme KOpHCHOO I GaxiBmiB y cdepi iHTEpHET-MAPKETHHTY, MIiAMPUEMITIB, EKOHOMICTIB Ta Ha-
VKOBIIIB, SIKi 3aifMaIOTHCS TOCIIKEHHSIM TIOTIUTY HA PUHKY, BUKJIaadiB Ta CTYACHTIB BUIIIX HABYAIHHHUX 3aKIaIiB.

Kio4oBi c10Ba: iHTEpHET-TOPTIBIISA, €IEKTPOHHA KOMEPITisl, ENEKTPOHHA TOPTiBIIS, IPOOJIEMH, TOBAp.
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