ExkoHoMika ma ynpaesniHHsa nionpuemcmeamu

UDC 343.98:303.622 DOI: 10.26906/EiR.2023.1(88).2872
JEL K39, L67, M31

QUESTIONNAIRE FOR STUDYING THE PROCESS AND RESULT
OF THE TRADING FOR THE NEEDS OF FORENSIC COMMERCIAL
EXAMINATION AND EVALUATION ACTIVITY

Yaroslav Zayats*, Postgraduate Student,
Lviv University of Trade and Economics
Natalia Popovych**, PhD in Technical Sciences,
Lviv University of Trade and Economics,
National University ""Lviv Polytechnic"
Mykola Bednarchuk***, PhD in Technical Sciences, Professor,

Lviv Research Expert Forensic Center,
Ministry of Internal Affairs of Ukraine

*ORCID: 0000-0003-3763-3701
**ORCID: 0000-0002-4407-105X
**EORCID: 0000-0002-4327-8390

© Zaiats Ya., 2023
© Popovych N., 2023
© Bednarchuk M., 2023

Cmamms ompumana pedaxyicio 14.02.2023 p.
The article was received by editorial board on 14.02.2023

Introduction. It is known that the basic principles of forensic expert activity are the objectivity and com-
pleteness of expert research [1], and the most common task of a forensic expert in expert specialty 12.1 [2] is
to determine the market value of consumer goods [3]. The implementation of this task is regulated by relevant
documents [4-5], which provide for marketing research [6].

It is also known [4; 7-8] that when setting the price of objects of comparison when determining the
market value of goods or evaluating real estate, forensic experts and appraisers widely use the definition
"coefficient of adjustment for bargaining". In it, the concept of "bargaining" is understood in the sense of
"bargaining" [9] and is interpreted as "agreement between the seller and the buyer about the price during
the sale, reaching a consensus between them on the basis of mutual concessions, since the buyer wants to
pay the minimum price, without specifying the maximum , which he is willing to pay, and the seller wants
to receive the maximum price for his product, without specifying the minimum price for which he is ready
to sell this product" [10].

On the other hand, the analysis of the content of the above-mentioned normative documents [1; 4; 5-7] and
the authors' own practical experience in the field of commodity science and forensic commodity science exam-
ination allow us to assert that when establishing the market value of goods, there is a close internal connection
of the concept of "bargaining" with the concepts of "goods market" and "forensic expert opinion".

Such a statement is true because in modern conditions, bargaining is an objective component of the goods
market, and adjustment for bargaining is a necessary component of the objectivity of the evaluation result in
the evaluation activity and the conclusion of the forensic expert of the commodity expert when determining the
market value of consumer goods, which are objects of expert research.

Therefore, the creative search, scientific substantiation and practical development of ways to implement
the basic principles of forensic expert commodity science activity due to the use of marketing research when
establishing the numerical values of the adjustment coefficients for bidding — have objective reasons to be
considered an actual scientific and practical task.
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Analysis of recent research and publications. In recent years, the study of the problems of formation, de-
velopment and practical application of certain areas of marketing research in Ukraine has received extremely
great attention in many fields of knowledge.

In particular, N. Kosar, E. Krychevskyi, S. Leonova, O. Mnykh, etc. investigate topical problems of the
theory of marketing research and the scientific and methodological foundations of their substantive imple-
mentation; V. Bondarenko, A. Bosak, I. Vysochyn, N. Karpenko, M. Makarova, N. Pedchenko, V. Perebiynis,
N. Tyagunova and others conduct complex studies of actual theoretical and practical problems of marketing on
the goods market and the methodology and practice of modern management of relevant marketing activities;
certain issues of using marketing in the practice of forensic experts of various expert specialties and profes-
sional appraisers are studied by T. Artyukh, V. Bondar, I. Holova, S. Dolynskyi, R. Zaiats, N. Lysenko, M. Mar-
tosenko, Y. Chechil, O. Yarovyi, etc. However, due attention has not yet been paid to the scientific justification
and development of practical ways of using potential marketing opportunities in the study of the process and
results of the auction for the needs of forensic commodity examination and evaluation activities.

Objectives of the article. The purpose of the article is the scientific substantiation and development of a question-
naire for surveying the seller when establishing the numerical values of the adjustment coefficients for bargaining when
determining the market value of light industry goods in forensic commodity examination and evaluation activities.

To achieve the goal, the following tasks were solved:

— a list of key concepts was formed;

— the classical survey scheme as a marketing research was studied;

— the questionnaire process was developed and adapted to the given needs;

— a questionnaire was created for the survey of shoe sellers in e-commerce in order to establish the numer-
ical values of the coefficient of adjustment for the auction for the needs of forensic commodity examination
and evaluation activities.

The reliability of the obtained results and conclusions is ensured by the use of general scientific theoretical
research methods and a systematic approach. Using the methods of analysis, synthesis and generalization,
information sources on the topic of the study were worked out, the level of sufficiency of profile information
in them to achieve the set goal was established. A systematic approach was used to ensure the comprehensive
nature of the research and unification of the obtained results into a single whole.

The main material of the study. After the scientific substantiation and formulation of the hypothesis about
the expediency of developing and using coefficients of adjustment for bargaining in the forensic commodity
science examination when determining the market value of goods, its publication and proof at the international
forum of forensic experts and commodity experts [10—11], the practical task of creating a questionnaire for re-
cording the process and of the trading result [12]. Since this task related to forensic examination, the necessary
terms and definitions of the legal encyclopedia were used to define the key words of this task [13]:

— questionnaire — a structurally organized set of questions, each of which is logically related to the main
purpose of the research, information is obtained by interviewing respondents. It is used when conducting soci-
ological, political, psychological, marketing research to assess the current situation or determine the prospects
for the development of the researched processes;

— questionnaire survey — a method of obtaining information through written answers of respondents to a
system of standardized questions on pre-prepared forms — questionnaires; questionnaire belongs to the group
of methods, which in sociology, pedagogy and psychology is called "survey"; this group, in addition to ques-
tionnaires, also includes interviews and conversations.

— respondent — a participant in an interview, sociological survey, or psychological tests; the person who
answers the questions of the interviewer, correspondent or questionnaire; a person who acts as a source of
primary information about the phenomena and processes under investigation.

When developing the questionnaire, shoes were chosen as the material object of the questionnaire process,
since this group of goods is one of the dominant products of the domestic light industry and has been the object
of scientific research by the authors for a long time.

The questionnaire process was developed on the basis of classic ideas about marketing research [14], the
use of innovative approaches to information collection [15] and adapted to the given needs (Table 1).

After the scientific substantiation and development of the questionnaire process, a questionnaire was created
for the survey of shoe sellers in e-commerce with the aim of establishing the numerical values of the coefficient
of adjustment for bidding for the needs of forensic commodity examination and evaluation activities (Table 2).
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Table 1

General characteristics of the developed questionnaire process

Stages and characteristics
according to the classical scheme

Adaptive characteristics

Stages of research

1. Identification of problems and
formulation of research goals

Research problem: disclosed in [10—11]
The purpose of the study: to identify the number of sellers who provide
a discount on the product and the size of this discount

2. Selection of information sources

Primary data: information collected for a specific purpose for the first time

3. Collection of information

Primary data collection plan:

— research method: survey;

— research method: questionnaire

Sampling plan:

— sampling unit: persons who sell their own goods;

— sample size: 100%;

— sampling procedure: belonging to the sellers of shoes of a certain purpose
available in a separate ad;

— collection of information: telephone conversation with sellers

4. Analysis of collected information

Forming a table with research questions and respondents' answers
Evaluation of the obtained results

5. Presentation of the obtained results

Presentation of results in the form of tables, graphs
Formulation of conclusions

Characteristics of the questionnaire

1. Full coverage

Comprehensive: involves surveying the entire population of researched persons

2. The method of communication between
the researcher and the respondent

Personal: involves direct contact between the researcher and the respondent

3. Number of respondents

Individual: the survey is conducted in turn

4 Method of sending questionnaire to
respondents

Distribution: personal delivery of the questionnaire to the respondent

5. Openness of respondents

Anonymous: the survey is conducted incognito

Table 2
Questionnaire?
Ne | Question Answer
Data about the seller of the product?
1.1. Man
L |Sex 1.2. Woman
2 |Location 2.1. Region

2.2. Settlement

Product data?

Type and variety of shoes

Description of actually available shoes?

General view (screen)

Photo of actual existing shoes?

Auction announcement

5.1. Available
5.2. Not available

Announced price, &

XXXX (actually available price)?

Detailed description

7.1. Available?
7.2. Not available?

8 |Product condition

8.1. Was not in use?

8.2. Was in use?

92 |Date of publication of the announcement
Questions for a telephone survey (the conversation is recorded in the format of a video recording)

109 ' want to buy your product. 10.1. So

Is this offer still valid? 10.2. No
119 | The price of XXXXX is announced on the website. 11.1. So

Are you ready to give a discount? 11.2. No
12 | What amount of discount are you ready to give? AA (@) /BB (%)

Survey results

13 | The result of the bargaining Discount provided, & / (%)
14 | The date of the survey (date, month, year)

D Questionnaire for surveying shoe sellers in e-commerce in order to establish numerical values of the adjustment
coefficient for the trade for the needs of forensic commodity examination and evaluation activities.

2 Known from the OLX website.

99 If the ad for the sale of shoes contains a seller's offer to bargain, then questionnaire questions N 5, N 10, N 11 are

removed from the questionnaire process.
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The developed questionnaire was used to survey shoe sellers in e-commerce (on the OLX network) in order
to record the bidding process and establish the numerical values of the adjustment coefficients for the bidding
for the needs of forensic commodity examination and evaluation activities.

Conclusions. For the first time in the theory and practice of forensic commodity examination, a question-
naire process for surveying shoe sellers in e-commerce has been scientifically substantiated and developed in
order to establish the numerical values of the coefficient of adjustment for bidding for the needs of forensic
commodity examination and evaluation activities, and a questionnaire was created for this purpose.

The introduction into the practice of forensic commodity expert examination of the numerical values of the
coefficients of adjustment for bargaining, obtained with the help of the developed questionnaire, will contrib-
ute to the fulfillment of the requirements of the Law of Ukraine "On Forensic Expertise" regarding the degree
of objectivity and completeness of expert research, as well as the achievement of correspondence between the
result of determining the market value of goods and the real state of the market of the studied goods.

It is advisable to carry out further research in the direction of developing questionnaires for interviewing
sellers of other groups of goods in order to establish the numerical values of the relevant coefficients of adjust-
ment for bargaining.
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Questionnaire for the study of the process and the result of the auction for the needs of forensic commodity ex-
amination and evaluation activities. The expediency of using marketing research when establishing the numerical
values of adjustment coefficients for bargaining is substantiated. The questionnaire process was developed based on
the classic basic principles of marketing research and adapted to the given needs. A questionnaire was created for the
survey of shoe sellers in e-commerce with the aim of establishing the numerical values of the adjustment coefficient
for the auction for the needs of forensic commodity examination and evaluation activities, which allows obtaining:
data about the seller of the product, data about the product, questions for a telephone survey (relevance of the offer,
willingness to provide discount, the size of the discount) and survey results. The developed questionnaire was used
to survey shoe sellers in e-commerce. The implementation of the numerical values of the coefficients of adjustment
for bargaining, obtained with the help of the developed questionnaire, into the practice of forensic commodity ex-
amination, will contribute to the objectivity and completeness of the expert study and the achievement of correspon-
dence between the result of determining the market value of goods and the real state of their market.
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3asinb SApocaas IropoBuy, acnipant, JIbBiBcbKHi TOproBesibHO-eKoHOMIYHUM YHIBepcuTeT. [TonoBuy Haraunis
IropiBHa, KaHaMAaT TeXHIYHUX HayK, JIbBIBCHKHI TOPrOBEIbHO-SKOHOMIYHHMH YHiBepcuTeT, HarionanbHui
yHiBepcuteT «JIpBiBChKa nomiTexHikay. beanapuyk Mukoaa CrenanoBuy, KaHAUIAT TEXHIYHUX HAYK, Ipodecop,
JIbBIBCHKHIT HAYKOBO-IOCHIAHUN €KCIIEPTHO-KPUMIHANTICTHYHUI [IeHTp MiHicTepcTBa BHYTPILIHIX clipaB YKpaiHu.
AHKeTa ISl AOCJIiZKEHHsI Tpolecy i pe3yJbTary TOpry JJsi HoTped CyI0BOi TOBAPO3HABYOI eKCIEPTU3H Ta
OIIHOYHOI JiIJILHOCTI.

OOrpyHTYBaHO JIONUIBHICTh BUKOPUCTAHHS MAPKETUHIOBOTO JIOCII/PKEHHS TIPU BCTAHOBJICHHI YHUCIIOBHUX 3HAYCHb
Koe(illieHTIB KOPUTI'YBaHHS Ha TOPT Ta BHOIp B3YTTS SK MaTepianbHOro 00’€KTa mpolecy aHkeryBaHHs. [Ipouec an-
KETYBaHHsI pO3pOOJICHO Ha KJIACHYHMX 0a30BHX MPHHIMIIAX MApPKETHHTOBOTO JOCIIKEHHS 1 aanToBaHO 10 3a/a-
HHX NOTPeO: Lib JOCITIIKEHHS! — BUSBICHHS KUTBKOCTI NPOJABLIB, SIKI HAJAI0Th 3HIKKY Ha TOBap, Ta PO3Mipy L€l
3HIDKKH; TIEPBUHHI JIaHi — BIiepiie 3i0paHa Jyisi KOHKPETHOI 1l 1H(pOpMAILis; METOJ IOCIIDKSHHS — ONUTYBaHHSL;
Croci0 JOCIIPKEHHST — aHKeTa; OJIMHUILI BUOIPKU — 0COOM, sIKi MPOJIAIOTh BIACHUE ToBap; o0csr BuOipku — 100%;
TpoIieIypa BUOIPKU — HAJIGKHICTh JI0 TIPOJIABIIIB HASBHOIO B OKPEMOMY OTOJIOIICHHI B3YTTS MIEBHOTO MPH3HAYCHHSL;
30ip iHhopMmarii — TenehoHHA PO3MOBA 3 POJABIIIMHY, SIKA 3aIUCYEThCs Ha Bijico. CTBOPEHO aHKETY JIIsl OTUTYBAHHS
MPOJIABIIIB B3yTTs B CICKTPOHHIM TOPTIBII 3 METOI BCTAHOBJICHHS YKMCIIOBUX 3HA4YEHb KoeillieHTa KOPUTYBAHHS Ha
TOPT U1 TIOTPeOd CYI0BOi TOBApPO3HABUOI EKCIIEPTU3M Ta OL[IHOYHOI JisUIBHOCTI, SIKa J03BOJISIE OTPUMATH: JaHi Mpo
MPOJIaBIIs TOBApPY (CTaTh, MiClle 3HAXOMKEHHS ), IaHi PO ToBap (BH 1 PI3HOBH/I B3YTT, 3aTajbHUM BUITIS, HASBHICTH
OTOJIOIIEHHSI TIPO TOPT, OTOJIOMICHA I1iHA, XapaKTEePHCTHKA, CTaH, Jara MyOiKalil OroJomIeHHs), MUTaHHs VIS Tele-
(OHHOTO ONUTYBAaHHS (aKTyaJbHICTh MIPOMO3HIIi], TOTOBHICTh HAJIATH 3HIDKKY, PO3MIp HaJaHOT 3HIKKH) Ta MiJCYMKH
aHKETYBaHHS (pe3ynbTar TOpPry, JaTa aHKeTyBaHHs). Po3poOieHa aHkeTa BUKOpPHCTaHA sl ONUTYBaHHS MPOJABLIB
B3YTT B €JIEKTPOHHIH TOPTiBii 3 METOIO (DiKCYBaHHS MPOLIECY TOPTY Ta BCTAHOBICHHS YUCIOBHX 3HAYCHb Koe(illieH-
TIB KOPUTYBaHHS Ha TOPT IS TOTPEO CyOBOi TOBAPO3HABYOI EKCIIEPTH3H Ta OL[IHOYHOI JiSITBHOCTI. 3arpOBaKEHHS
y MIPaKTHKY CYJ0BOi TOBAPO3HABUOT EKCTICPTU3H YNCIOBUX 3HAYCHB KOS]IIIEHTIB KOPUTYBAHHS HA TOPT, OTPHMaHUX 32
JIOTIOMOTOF0 po3po0IIeHoi aHKeTH, Oyie CIIPUSITH BAKOHAHHIO BUMOT 3aKkoHy Ykpainu «I1po cymnoBy ekcriepTu3y» moao
CTYIEHsI 00’ €KTUBHOCTI 1 TIOBHOTH EKCIIEPTHOTO OCIIDKSHHS, @ TAKOXK JOCATHEHHIO BIIIOBIIHOCTI MK PE3yJIETaTOM
BM3HAUCHHS PUHKOBOT BAPTOCTI TOBAPIB TA PeabHUM CTAaHOM PHHKY JOCIIKYBaHHX TOBAPIB.

KurouoBi ci1oBa: cyoBa ToBapo3HaBYa €KCIEPTH3a, OLIHOYHA JISUIBHICTh, TOPT, MAPKETUHIOBE JIOCIIPKCHHSI,
aHKeTa.

60 #9 Economics and Region Ne 1 (88) — 2023 — Yuri Kondratyuk National University




