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Introduction. Today success of enterprise depends on many factors, one of which is enterprise image.
The presence of attractive image makes a conquest of certain target groups to an enterprise and helps to see
certain advantages which competitor’s lack, that are why forming the image for an enterprise is quite
important.

The strong image of a company helps to understand that the enterprise owns the special skills and
abilities that allow promoting the value of goods and services that are offered to the consumers.

In the conditions of market relations the main factor of economic prosperity of an organization is a
consumer of its production and services. The variety of external influences finds its expression in position of
society towards the organization in result of which it serves as pre-condition for its image formation.

Review of the last sources of researches and publications. A significant number of works by
foreign and local scientists are devoted to the item of enterprise image formation, among them are:
L.E. Orban'Lembrik, A.K. Semenov, O.M. Lozovskyi, V.0. Sysoienko, 1.O. Pshenyshniuk.,
T.B. Semenchuk, A.V. Petrovskyi and M.H. Yaroshevskyi, D. Doti, H.M. Andrieieva, O.S. Vikhanskyi,
A.V. Zvirintsev et al. Despite considerable achievements in a theory and practice of enterprise image
formation there is a range of problems which are the subject of discussions, the very important components
of the structure of favourable enterprise image formation. Therefore this theme is quite relevant for today and
needs further researches.

The aim of the article is to research of the essence and image formation as an important indicator of
enterprise activity. A creating of a positive image directly influences on business success of organization that
is why forming the image of organization, they should think about adequacy of the created character; about
originality of the character; about ability to change depending on necessities.

Basic material and results. For today the image of enterprise plays a big role for success of any
enterprise. Forming the positive image is quite difficult, for this purpose many efforts are needed, in fact it is
the basic component of providing competitiveness of an enterprise.

From Latin a word "image" is translated as a "certain image, imaginary character, symbol, similarity",
etc. Thus, consumers associate the image of an enterprise with an image about the product of the enterprise
that was made in their imagination due to such its specifications:

quality;

cost of product;

design;

discounts that are offered by an enterprise to the consumers and others like that.

The life of firm is determined not only from the way it works but also from attitude of other people to
it. For this reason creating an enterprise image is important activity of an enterprise. The enterprise image is
constantly studied, each of scientists examines it in his own way, that is why there are many determinations
of the notion "image" some of them are given in the table 1.
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Determination the notion «Enterprise image»

Table 1

Author

Determination

Source

L.E. Orban’Lembrik

Impression that organization and its workers make on people
and which is fixed in their consciousness in form the certain
emotionally painted stereotype presentations (ideas, opinions
about them).

7

A K. Semenov

Intentionally projected in interests of the firm, based on the
peculiarities of activity, internal patterns, properties, advantages,
qualities and descriptions of images, that are deliberately
included in consciousness (sub-consciousness) of target
audience, meets their expectations and serves as the
distinctiveness of the firm from analogical ones.

10

O.M. Lozovskyi

Image is one of major components of competitiveness of an
enterprise, base pre-condition of its successful activity.

V.0. Sysoienko

Positive character of any firm that forms permanent
competitive benefit by means of creating general image,
reputations, opinions of public, consumers and post trading
service.

12

1.O. Pshenyshniuk

Persistent imaginations about the object of an enterprise, a set of
associations and impressions about them, which are formed in
the minds of customers, determine their position in the market.
An image is a general impression that is made about a person, an
organization or a company. The image is always socially
conditioned and influences on public opinion and the results of
business activity.

T.B. Semenchuk

A factor that plays an important role in the evaluation of the
enterprise, and is a consequence of management actions, which is
expressed through the perception of customers, employees, and
the manager himself. The carrier of the image can be an
enterprise, an individual, meaning a representative of the
enterprise or its product or a service.

11

M.H. Yaroshevskyi

A.V. Petrovskyi and

Image is a stereotyped image of a specific object that exists in
the mass consciousness. As a rule, the notion of image refers
to a specific person, but can also apply to a particular product,
organization, profession, etc.

D. Doti

Image is everything and everyone who has anything to do with
the company and the goods and services it offers. It is a work
that is constantly done both in words and images, which are
bizarrely mixed and turned into a single complex.

Ph. Kotler

Image is the perception of a company or its products by
society.

O.S. Vikhanskyi

The image of the phenomenon is a permanent idea of the
specific qualities and features characteristic of this phenomenon.

A.B. Zvirintsev

Image is a relatively permanent representation of an object.

3

As we can see, there are many opinions about the interpretation of the enterprise image, each differs
from each other, but what remains common is that it is the one that connects certain social groups with the
organization itself, gives a certain vision of it. In the study of the concept of "image" there are 5
psychological approaches (pic. 1.).

According to the words by the manager of a number of large Greek and Cypriot companies Marcos
Shiepanis, the image of any company consists of many concepts, first of all related to the organization of
production. The main links are: responsibility, speed, efficiency. The image is created by the joint efforts of
all employees without exception. First of all, you need to create an image within the company, among

- EkoHomika i pezioH Ne 2 (77) — 2020 — HauioHanbHuii yHieepcumem im. FOpiss KoHdpamioka - #12 . 87




Economics and business administration

employees, and then — within the country. Creating a good image is a long and arduous process [5, p. 200-

201].
Synonymic Classification Functional Communicative Projective
The essence An image There considered The considers of While studying the
of this appears as a set functions of image from the image of a
approach is to of certain personal image point of view of particular object
identify the qualities and (therapeutic, self- its inclusion into (product, service,
concept of characteristics expression, communicative organization),
"image" with that people psychological processes. scientists have
those close to associate with protection, found out that it
it in meaning, something. achievement of has properties

for example,
"business
reputation.

goals, social
training).

which belong to

the psychological
subject, but as it
cannot think and

feel, people do that
instead , so the
projection of
human qualities
goes on.

Fig. 1. Psychological approaches to the concept of «image»

The image has a number of tasks, namely:

1. Improving style of the firm.

2. Improving advertising.

3. Helping new products come out to the market.

4. Providing a high level of competitiveness of the enterprise.

The image of the company should correspond to the real image of the company, be different from
others and make something new so that not to be outdated. Picture 2 shows the basis of the company's image.

Social responsibility

Integrity

Reliability

A

Flexibility

Enterprise image

T

Culture

Official attributes (name
of the organization,
emblem, etc.)

There is a style of internal and
external business and
interpersonal relations of staff

Fig. 2. The basis of the image

of the enterprise
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Image is a factor of trust towards the organization and its products, and therefore it contributes to its
prosperity. Most people believe that the purpose of the image is to gain popularity by the organization, but
that’s not so, its purpose is to provide a positive attitude towards it.

Depending on certain characteristics, the image is divided into certain types. Figure 3 allows us to see
categories by which the image of the enterprise is classified and types according to which it is divided by the
given classifications.

ExkoHomMika ma ynpaeniHHsi nidnpuemcmeamu

The image of the enterprise

Direction Emotional Purposefulness of Measure of The
manifestation of coloring of the | | promotion rationality of [ ] content of
image image i perception the image
The image
External - Positive - is —| Natural - is Cognitive - | ofthehead
focused on the formed through created provides
u external the activities of spontaneously information
environment, the enterprise. without the focused on
meaning help of experienced Company
consumers, such advertising professionals. image
as slogan, logo,
etc.
Negative - Artificial - : 5;2“:
formed by anti- created through EmQtlonal - &
Interpal i staff advertising and various designed to
relatlol.ls, their Ll black PR" promotions and evoke an
l?ehavwr. and — advertising emotional
1mpressions response from Project
about the work. a wide image
N audience

The functions of a positive image include:

Fig. 3. Classification of the enterprise image

1. Aesthetic — improves the idea of the organization.
2. Psychological — reduces the risk of moral frustration in the product or service of the enterprise.
3. Political — affects various decisions in government.

4. Economic - increases sales and profits.

Having started to creation of an image, you need to find out:

what the company is doing at this time;

how the goods (services) of the firm differ from the goods (services) of competitors;

to analyze the nearest competitors, highlight their shortcomings to turn them into our advantages.

The process of image formation begins with the creation of a vision, and then with the mission,
meaning a strategic tool that identifies the target market and broadly defining business, then determines its
individuality, identity and only then creates a positive image.

In his work "The image of the company: planning, formation, promotion" B. Dzy believes that the
structure of the image of the enterprise consists of 4 elements, which are shown in Picture 4.
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I. The foundation of the image

II. Accompanying image
III. Internal image
s

IV. External image

Fig. 4. Elements of the structure of the image of the enterprise by B. Dzy

The foundation of the image is something material, something that the customer can try, feels, for
example, the goods of the enterprise.

Accompanying image — is a reaction of the customer to the material goods.

Internal image is a psychological climate that exists among the company's staff.

External image is the opinion of consumers, competitors and other subjects of the external
environment of the enterprise about it, which is formed by means of advertising, product quality, etc.

Strategic management plays an important role in shaping the image; it creates a competitive advantage
in the organization, which ensures its development and successful existence.

Marketing strategic management must create a competitive advantage, meaning offer consumers what
most of them would like to buy. The image should be easy to remember, it should not contain unnecessary
information. The image of the enterprise is formed by certain means; table 2 shows the main ones.

Table 2
The main means for forming the image of the enterprise
Name of means Explanations

Visual means Forming an image with the help of design techniques, such as creating
packaging, decorating shop windows, etc.

Verbal means Specially selected style, focused on the shortcomings of the consumer.

Advertising means Used to bring advertising to consumers in any way.

PR-activities Measures aimed at establishing and strengthening mutual understanding
between customers and the company.

The main marketing tools for image formation are:

1. Commodity policy of enterprises is a set of measures to form an effective range, which is aimed at
increasing the competitiveness of products, creating new products, and so on.

2. The pricing policy of enterprises is a set of economic and organizational measures aimed at
improving the activities of the enterprise, ensuring the stability of sales, obtaining sufficient profits.

3. Distribution policy of enterprises — a set of measures for effective planning, organization, regulation
and control of creation, delivery of products (services) to consumers, the purpose of which is to meet their
needs and make a profit.

4. Communication policy of enterprises — the conscious formation of information coming from the
enterprise to the market.
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5. Personnel policy of enterprises is a set of specific rules and regulations that determine the forms and
direction of work with staff.

To create a positive image, the company needs:

1. To study the needs and preferences of customers, offer the product / service that the consumer
expects, use new technologies and improve the position of the product in the market.

2. Bring information as close as possible to customers and organize information monitoring, meaning
to accumulate and disseminate information.

3. Improve the emotional climate and raise relations between employees on a new level as coordinated
work gives the most effective result, which leads to the successful operation of the entire enterprise.

4. Carry out activities that show the environmental and social responsibility of the enterprise.

The image of the enterprise should be formed on the real facts of the firm's activity; the formed image
should differ from other firms in the market, carry individual elements. To form it you need to have a focus,
that is, clearly understand for whom to create it.

Conclusions. Thus, the image of the company is a certain impression about the company, which
formed under the influence of certain factors among the people. Its formation is hard work, which is
important for the company, as the image is an indicator of competitiveness, success, a factor of confidence in
the product and prosperity of the company. It depends on each employee of the enterprise, so you need to
monitor the psychological and emotional climate of the work staff.

It is much more profitable for the organization to purposefully form the favorable image, than to drop
the case and to correct later undesirable and wrong representations of people about itself and the activity.

The formed positive image of the enterprise provides free access of the organization to various
resources: financial, information, therefore the image of the enterprise needs to be studied, to follow changes
and constantly to adapt to them as they say "to keep up with time", to improve, be original and then the
enterprise will be on the peak of its success.
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Xpucredko OJsiena BosoaumupiBHa, KaHIUIaT CKOHOMIYHUX Hayk, aorieHT. Kajaiina Banepin
OunexcanapiBua. Hamionansuuii yHiBepcuter «llonTaBchka momitexHika iMmeHi FOpis Konapatiokay.
Teoperuuni acmekTH ynpaBJiHHA iMigKeMm minnpuemcrBa. Bu3HaueHO CyTh TOHATTA «IMIIDK
mianpueMcTBay. JlocnmimkeHo mpomec (GOpMYyBaHHS IMIJKY MIINPUEMCTBA Ta BCTAHOBJIEHO OCHOBHI
Mpo0JieMH, 1110 BUHUKAIOTH MiJ Yac 3AiHCHEHHs 1boro mporecy. ChOroaHi yCmixX MigIpUEMCTBA 3aJISKUTh
BiJl OaraThox (akTOpiB, OAHUM 3 SKUX € Horo iMiIK. BiH hopMyeThbes 3a TOMTOMOTO0 YOTHPHOX OCHOBHHX
3aco0iB: Bi3yajbHI 3aco0M — (OPMYBaHHS IMIIDKY 3a JOIMOMOTOI0 NU3aHHEPCHKHX TPUIOMIB, HATPUKIIA]
CTBOpEHHSI yIaKyBaHHs W oO(OpMIIEHHS BHCTaBOK TOIIO; BepOaibHI 3aco0M — crelialibHO MinidpaHa
CTHJIICTHKA, OPIEHTOBaHA Ha CIIOKMBAya; PEKIaMHI 3aCO0M — BUKOPHCTOBYIOTHCS JJISI JIOBEJICHHS PEKIaMH
10 CHOXHUBaYiB y Oyab-skuii croci0; PR-3axomu — 3axomu, cripsSMOBaHI Ha BCTAHOBJICHHS Ta 3MIIIHEHHS
B3a€EMOPO3YMIHHS MDK TOKYIISIMH W MiANPHEMCTBOM. HasiBHICTH NpHBAOIMBOIO IMIJKY CTBOPIOE
MPUXHIIBHICTh MEBHUX ILUTBOBUX TPYI JO MiANPHEMCTBA Ta JONOMAarae MoO0aduTH KOHKPETHI IepeBard,
BIJICYTHI Y KOHKYPEHTIB, TOMYy (OPMYBaHHS IMIJDKY JJIsl MIANPHEMCTBA € JOCUTh BaXKIIMBUM. Y CTAHOBJICHO,
0 TIO3MTHUBHMN IMI/PK KOMIAHII BKa3ye Ha Te, IO MiIPUEMCTBO BOJIOMIE CICIIaIbHUMU HaBHYKAMU H
YMIHHSIMH, IO JO3BOJISE MiJABHINYBATH IIHHICTh TOBapiB 1 TOCHYT, SKi MPOIMOHYIOTHCS CIOKHBadaM.
Po3ristHyTO OCHOBHI  €IEMEHTH CTPYKTYpPH IMIJKY MignpueMcTBa. 3’sicoBaHO, MmO chopmMoBaHUi
MO3UTHBHUM IMIDK HIANPHEMCTBA 3a0e3ledyye BUIBHUN JOCTYN OpraHizaifii 10 Pi3HOMAaHITHHUX pPeCypcCiB:
¢inancoBuX, iHQOpMAIIHHUX Ta IHIIUX, TOMY IMJDK TiAMPHEMCTBA MOTPIOHO BUBYATH, CTSKUTH 33 3MIHAMH
i TOCTIHO MPHCTOCOBYBATHCSA JO HHUX, SIK TOBOPSTH, «ITH B HOTY 3 4acoM», YJAOCKOHAJIOBATUCS, OyTH
OpHTIHAIFHUMH, 1 TOJ1 MiAPHEMCTBO Oy/le Ha BEPIIMHI CBOTO YCITiXY.

Knwuoei cnosa: imimx, xkinacudikaiis, KOHKYPEHTOCIPOMOXHICTb, MIANPUEMCTBO, (YHKIIIi
MMO3UTUBHOIO IMIKY MiAIPUEMCTRA.
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Khrystenko Olena, PhD (Economics), Associate Professor. Kalaida Valeriia, student. National
University «Yuri Kondratyuk Poltava Polytechnic». Theoretical Aspects of Enterprise Image
Management. The essence of the “enterprise image” concept is defined. The process of forming enterprise
image is investigated and the main problems that arise during the implementation of this process are
identified in the article. The main elements of the enterprise image structure are considered. It was found that
a positive image of the enterprise contributes formation of an appropriate level of stakeholders trust to the
company and helps to see specific benefits that competitors do not have, so the formation of the enterprise
image is very important.
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